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James City County, Mirginia

Criteria Used for Analysis
Population Stats: Population Stats: Population Stats: Housing Stats: Housing Stats:
Population Density Diversity Index Total Population Total Households Total Family Households
434.4 43.8 77,822 31,143 22,365
(71.8%).Replace("%9", "%)")
Consumer Segmentation
Life Mode Urbanization
What are the i Where do people i
= Senior Styles like this umually Suburban Periphery

live in this area?

Top Tapestry
Segments

% of Households

% of Virginia
Lifestyle Group
Urbanization Group

Residence Type

Household Type

Senior lifestyles reveal the effects of saving for

retirement

Average Household Size

Median Age

Diversity Index

Median Household Income

Median Net Worth
Median Home Value
Homeownership

Employment

Education

Preferred Activities

Financial

Media

Vehicle

»RPR

Silver and Gold
6,090 (19.6%)
24,124 (0.7%)
Senior Styles
Suburban Periphery

Single Family or
Seasonal

Mamied Couples
Without Kids

2.02

61.8

22.4
$63,000
$294,000
$289,000
83.8 %

Retired, Professional
or Services

College Degree

Play golf; go boating
. Exercise regularly.

Draw retirement
income

Read newspapers,
magazines, books

Prefer luxury cars,
SUVs, convertibles

live?

Bxurbanites

5,260 (16.9%)
76,472 (2.3%)
Affluent Edates
Suburban Periphery
Single Family

Manied Couples

2.48

49.6

326
$98,000
$451,000
$346,000
854 %

Professonal or
Management

College Degree

Contract for home care
services . Prefer
natural, organic
products

Inved actively; use
financial planners

Support public
TViradio

Choose late-model
luxury cars, SUVs

Comfortable Empty
Nesters

3,264 (10.5%)

112,622 (3.5%)
GenXurban
Suburban Periphery
Single Family

Married Couples

25

46.8

30.6
$68,000
$258,000
$187,000
87.5%

Professional or
Management

Coliege Degree

Play golf; g4; work out
regularly . Prefer to eat
at home.

Save/inves prudently

Listen to sportsradio;
watch sportson TV

Own 1-2 vehicles

In Style
2,926 (9.4%)
82,257 (2.5%)
GenXurban
Metro Cities
Single Family
Manied Couples
Without Kids
2.33

411

36.9

$66,000
$128,000
$214,000
68.8 %

Profesdonal or
Management

College Degree

Support arts concerts,
theaters, museums

. Use coupons, mobile
coupons

Hold retirement
savings insurance
policies

Cany, use snartphones

Own late-model SUVs
ortrucks

Conyright 2020 Reaftors ProperlyResource®LLC. ALBI Reoned.  ¢2y

Affluence in the suburbs, mamied couple-families, longer
commutes

Middleburg
2,842 (9.1%)
57,332 (1.8%)
Family Landscapes
Semirural

Single Family
Manied Couples

273

35.3
46.3
$55,000
$89,000
$158,000
743 %

Profesdonal or .
Services

College Degree

Buy children's toys and
dothes. Go hunting,
bowling, target
shooting.

Carry some debt;
inves for future

Watch country,
Chrigian TV channels

Own trucks, SUVs

21912020
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James City County, Virginia

Thisisthe

#1 19.6%

In thisarea

dominant segment
for thisarea

of householdsfall
into thissegment

In the United States

0.7%

of householdsfall
into this segment

An overview of who makes up this segment across the United States

Who We Are

Silver and Gold is almost the oldest senior
market (second to The Elders). The
difference of 10 years in median age
between the markets reveals a
socioeconomic difference: The younger
market is the most affluent senior market
and is still growing. The affluence of Silver
and Gold has afforded the opportunity to
retire to sunnier climates that feature
exclusive communities and vacation
homes. These consumers hawe the free
time, stamina and resources to enjoythe
goad life.

Our Neighborhood

+ Reddentsof Silver and Gold prefer a more
bucalic setting, but close to metropolitan cities

o Predominantly sngle-family, owneroccupied
homes that have a median value of $289,000.

¢ Neighborhoodsinclude seasonal or vacation
homes, reflected in the high vacancy rate of
35%.

o Mosdly older manied coupleswith no children,
average housshold sze is2.02.

Socioeconomic Traits

o WEll-educated seniors, 44% have college
degree(s).

o Primarily retired, but many ill active in the
labor force, participation rate of 41%.

o Low unemployment at 7.2%; with self-
employment highest among all segments.

» More than half of the households with income
from wages/salaries, Social Security or
investments many drawing retirement income.

o Connected, but primarily to get news and track
investments, more likely to own an ereader or
tablet than a smartphone.

Market Profile

o Partial to luxury cars or SUVs highest demand
market for convertibles

o Active seniorsthat maintain a regular exercise
regimen and pay attention to healthier eating
habits

o Pursue the luxuries that well-<funded retirement
affords an active social life, travel, haobbies,
and sports (especially golf and boating) and
liberal use of home maintenance services to
minimize chores

o Avid readers of newspapers, magazines (sports
and travel) and books (audio, e-eadersor
tablets).

« Generous supporters of charitable
organizations

The denographic segnentation shown here can help you understand the lifestyles and life stages of consurrers in a market. Data provider Esri classifies
U.S. residential neighborhoods into 67 unique market segments based on socioeconomic and derrographic characteristics. Data Source; Esri 2018. Update

Frequency: Annually.

»RPR
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James City County, Virginia

Thisisthe

#H2

Inthisarea

16.9%

dominant ssgment
for thisarea

of householdsfall
into this sagment

In the United States

1.9%

of householdsfall
into this segment

An overview of who makes up this segment across the United States

Who We Are

BExurbanites residents are approaching
retirement but showing few signs of
slowing down. They are active in their

communities, generous in their donations,

and seasoned fravelers. Theytake
advantage of their proximity to large
metropolitan centers to support the arts,
but prefer a more expansive home style in
less crowded neighborhoods. They have
cultivated a lifestyle that is both affluent
and urbane.

Our Neighborhood

o Established neighborhoods (most built
between 1970 and 1990) found in the
auburban periphery of large metropolitan
markets

¢ Alarger maret of empty nesters, manied
coupleswith no children; average housshold
gze is2.48.

¢ Primarily angle-family homeswith a high
median value of $346,000, most dill camying
mortgages.

o Higher vacancy rate at 9%.

Saocioeconomic Traits

o Resdentsare college educated; more than

half have a bachelor's degree or higher; almost

80% have some college education.

o Thislabor force isbeginning to retire. One in
three households currently receive Sacial
Security or retirement income. Labor force
participation has dedlined to less than 60%.

» Unemployment remainslow at 5.5%; more of

the residents prefer self-employment or working

from home.
o Consumers are more interested in quality than

cogt. They take pride in their homes and foster

a sense of personal style.
o Exurbanites resdentsare well connected,

ugng the Intemet for everything from shopping

to managing their finances

o Sociable and hardworking, they dill find time
to stay physically fit.

Market Profile

Exurbanites resdents preferred vehides are
late-model luxury carsor SUVs

They are active supporters of the artsand
public televison/radio.

Attentive to ingredients, they prefer natural or
organic products

Gardening and home improvement are
priorities, but they also use a number of
services, from home care and maintenance to
personal care.

Financially active with wide-ranging

invesments, these invedorsrely on financial
planners, extensve reading and the Intemet to
handle their money.

The denographic segmentation shown here can help you understand the lifestyles and life stages of consumers in a merket. Data provider Esri classifies
U.S. residential neighborhoods into 67 unique market segments based on socioeconorric and demmographic characteristics. Data Source: Esri 2018. Update

Frequency: Annually.

»RPR
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About this segment

Comfortable Empty Nesters

Thisisthe

#3

dominant ssgment
for thisarea

In thisarea

10.5%

of householdsfall
into this ssgment

In the United States

2.5%

of houssholdsfall
into this segment

An overview of who makes up this segment across the United States

Our Neighborhood

Who We Are

Residents in this large, growing segment
are older, with more than half of all
householders aged 55 or older; many still
live in the suburbs where they grew up.
Vost are professionals working in

gowernment, health care or manufacturing.

These Baby Boomers are earming a
comfortable living and benefitting from
years of prudent investing and saving.
Their net worth is well above average.
Many are enjoying the transition from child
rearing to retirement. They value their
health and financial well-being.

Married couples, some with children, but most
without.

Average household sze dightly lower at 2.50.

Found throughout the suburbs and small towns
of metropolitan areas, where most resdents
own and live in single-family detached homes

Most homes built between 1950 and 1990.

Households generally have one or two
vehides

Socioeconomic Traits

Education: 34% college graduates; nearly 66%
with some college education.

Low unemployment at 7%; average |abor force
participation at 61%.

Most householdsincome from wages or
salaries, but a third also draw income from
invesments and retirement.

Comfortable Empty Nesdters resdents physically
and financially active.

Prefer eating at home ingtead of dining out.

Home maintenance a priority among these
homeowners

Market Profile
« Resdentsenjoy lisening to sportsradio or
watching sportson televison.

¢ Physcally active, they play golf, s, ride
bicycles and work out regularly.

¢ Spending a lot of time online isn't a priority, o
mod own older home computers

« Financial porifolio includes socks, certificates
of depost, mutual funds and real edate.

The derrographic segrrentation show n here can help you understand the lifestyles and life stages of consumers in a market. Data provider Esri classifies
US. residential neighborhoods into 67 unique market segments based on socioeconormric and denographic characteristics. Data Source: Esri 2018. Update

Frequency: Annually.

o» RPR

Copyriglt 2020 Resltcrs Property Resource® LLC. All Rights Reserved P
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James City County, Virginia

About this segment

In Style

Thisisthe

#4

dominant ssgment
for thisarea

In thisarea

9.4%

of houssholdsfall
into this segment

In the United States

2.2%

of households fall
into this ssgment

An overview of who makes up this segment across the United States

Who We Are

in Style denizens embrace an urbane
lifestyle that includes support of the arts,
travel and extensive reading. Theyare
connected and make full use of the
advantages of mobile devices.
Professional couples or single
households without children, they have the
time to focus on their homes and their
interests. The population is slightly older
and already planning for their retirement.

Our Neighborhood Market Profile
« City dweliers of large metropolitan areas o Partial to late model SUVs or trucks
o Manied couples, primarily with no children or o Homesintegral part of their style; invest in

single houssholds, average household sze at
2.33.

¢ Home ownership average at 69%; more than .
half, 51%, mortgaged.

o Primarily single-family homes, in older o
neighborhoods (built before 1980), with a mix

of town homes and smaller (5-19 units)
apartment buildings

¢ Median home value at $213,500.
o Vacant housng unitsat 8.8%.

Socioeconomic Traits

o College educated: 46% are graduates, 75%
with some college education.

o Lowunemployment isat 5.6%; higher labor
force participation rate is at 68% with
proportionately more two-worker households

o Median household income of $65,600 reveals
an affluent market with income supplemented
by investments and a substantial net worth.

o Connected and knowledgeable, they carry
smartphones and use many of the features

o Attentive to price, they use coupons especially
mobile coupons

home remodeling/maintenance, DIY or
contractors, housekeeping hired.

Prefer organic foods, induding growing their
own vegetables

Financially active, from a variety of
invesments to home equity lines of credit.

Meticulous planners, both well insured and
well invested in retirement savings

Generous with support of various charities and
causes

Actively support the arts, theater, concerts and
MUSEUMS.

The demographic segmentation shown here can help you understand the lifestyles and life stages of consurrers in a merket. Data provider Esri classifies
U.S. residential neighborhoods into 67 unique market segments based on socioeconomic and derrographic characteristics. Data Source: Esri 2018. Update

Frequency: Annually.

o»RPR
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Middleburg
Thisisthe In thisarea In the United States
#5 9.1% 2.9%
dominant ssgment of householdsfall of houssholdsfall
for thisarea into this segment into this segment
An overview of who makes up this segment across the United States
Who We Are Our Neighborhood Market Profile

Mddleburg neighborhoods transformed
from the easy pace of countryliving to
semi-rural subdivisions in the last
decade, when the housing boom reached
out. Residents are conservative, family-
oriented consumers. Still more country
than rock and roll, they are thrifty but willing
to carrysome debt and are already
investing in their futures. Theyrely on their
smartphones and mobile devices to stay
in touch and pride themselves on their
expertise. They prefer to buy American and
travel in the U.S. This market is younger
but growing in size and assets.

Semi-ural localeswithin metropolitan areas

Neighborhoods changed rapidly in the
previous decade with the addition of new
single-family homes

Indlude a number of mobile homes

Affordable housing, median value of $158,000
with a low vacancy rate.

Young couples, many with children; average
household sze is2.73.

Socioeconomic Traits

Education: 66% with a high school diploma or
some college.

Unemployment rate lower at 7.4%.

Labor force participation typical of a younger
population at 66.7%.

Traditional values are the norm here—faith,
country and family.

Prefer to buy American and for a good price.

Comfortable with the latest in technology, for
convenience (online banking or saving money
on {andlines) and entertainment.

o Reddentsare partial to trucks, SUVs, and
occagonally, convertibles or motorcydes

o Entertainment is primarily family-oriented, TV
and movie rentals or theme parks and family
resaurants

o Spending priorities also focus on family
(children'stoys and apparel) or home DIY
projects

e Sportsindude hunting, target shooting,
bowling and baseball.

¢ TV and magazines provide entertainment and
information.

« Media preferencesindude country and
Chiigtian channels

The demographic segmentation show n here can help you understand the lifestyles and life stages of consumers in a market. Data provider Esri classifies
U.S. residential neighborhoods into 67 unique market segments based on socioecononic and denographic characteristics. Data Source: Esri 2018. Update

Frequency: Annually.

o» RPR
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James City County, Virginia: Population Comparison

Total Population

This chart shows the total population in
an area, compared with other
geographies

Data Source: U.S. Census American
Community Survey via Esi, 2018

Update Frequency: Annually

1:James City County ::I 77,822

85,020
Virginia . 8,566,397
8,926,740

528,361,672

B 2018
2023 (Projected)
Population Density aames iy county < R

This chart shows the number of people
per square mile in an area, compared
with other geographies

Data Source: U.S. Census American
Community Survey via Esi, 2018

Update Frequency: Annually

B 2018
2023 (Projected)

Population Change Since 2010

This chart shows the percentage change
in area's population from 2010 to 2018,
compared with other geographies

Data Source: U.S. Census American
Community Survey via Esi, 2018

Update Frequency: Annually

B 2018
2023 (Projected)

::James City County ::

Virginia

UsA

Total Daytime Population

This chart shows the number of people
who are present in an area during nommal
business hours, including worers, and
compares that population to other
geographies Daytime population isin
contrast to the “resdent” population
present during evening and nighttime
hours

Data Source: U.S. Census American
Community Survey via Esi, 2018

Update Frequency: Annually

B James City County

.:James City County ::| 71,337

virginia [ 8:424,715
(VISY: W 526,424,716

o»RPR

Copyight 2020 Realtors Property Rescurce® LLC. All Rights Resened. g2, 2178179020
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James City County, Virginia

Daytime Population Density

This chart shows the number people who
are present in an area during nomal
busness hours, induding worlers, per
square mile in an area, compared with

other geographies Daytime population is

in contrad to the "resdent" population
present during evening and nighttime
hours

Data Source: U.S. Census American
Community Survey via Esi, 2018

Update Frequency: Annually

W James City County

Virginia LA

Usa R:REY

Average Household Size

This chart shows the average housshold
sze in an area, compared with other
geographies

Data Source: U.S. Census American
Community Survey via Esi, 2018

Update Frequency: Annually

sJames City County . )

W 2018

2023 (Projected)
Population Living in Family ::James City County ::I 54,661
Households 70,735
This chart shows the percentage of an Virginia . §,729,623
area's population that livesin a
household with one or more individuals 7,023,585

related by birth, mariage or adoption,
compared with other geographies

Data Source: U.S. Census American
Community Survey via Esi, 2018

Update Frequency: Annually

(U9 258,108,142

W 2018
2023 (Projected)
Female / Male Ratio dames ity County - S S

This chart shows the ratio of femalesto
malesin an area, compared with other
geographies

Data Source: U.S. Census American
Community Survey via Esi, 2018

Update Frequency: Annually

| Women 2018
Men 2018
Women 2023 (Projected)
Men 2023 (Projected)

51.7% 48.3%
50:7% 49,39
50.7% 49.3%

»RPR

Copyight 2020 Realiors PropertyResourced LG Al Rights Bssened. 2y 219819000
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James City County, Virginia: Age Comparison

Median Age
This chart shows the median age in an
area, compared with other geographies

Data Source: U.S. Census American
Community Survey via Esi, 2018

Update Frequency: Annually USA
M 2018
2023 (Projected)
Populationby Age Chiren
This chart breaks down the population of
an area by age group. . Tweens
Data Source: U.S. Census American
Community Survey via Egi, 2018
Updat Frequoncy prualy
B 2018
2023 Prjct)
50s
60s
70s
Over 80 ERPS
»RPR Conyright 2120 Reellcrs Property ResaroeB LLC. Al Rights Resened. gy 209819090
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James City County, Virginia: Marital Status Comparison

Married / Unmarried Adults
Ratio
This chart shows the ratio of married to

unmarnied adultsin an area, compared
with other geographies

Data Source: U.S. Census American
Community Survey via Esi, 2018

Update Frequency: Annually
| Maried
Unmarried

Married

This chart shows the number of people in
an area who are manied, compared with
other geographies

Data Source: U.S. Census American
Community Survey via Esi, 2018

Update Frequency: Annually

::James City County :: ieks
vigina

Never Married

This chart shows the number of people in
an area who have never been marmied,
compared with other geographies

Data Source: U.S. Census American
Community Survey via Esi, 2018

Update Frequency: Annually

Widowed

Thischart shows the number of people in
an area who are widowed, compared
with other geographies

Data Source; U.S. Census American
Community Survey via Esi, 2018

Update Frequency: Annually

Divorced

This chart shows the number of people in
an area who are divorced, compared with
other geographies

Data Source: U.S. Census American
Community Survey via Esi, 2018

Update Frequency: Annually

Copyright 20120 Realtors Property Resource® LLC, All Righis Resened. g2y, 21987090
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James City County, Virginia: Economic Comparison

Average Household Income

This chart shows the average household
income in an area, compared with other
geographies.

Data Source: U.S. Census American
Community Survey via Esi, 2018

Update Frequency: Annually
M 2018

2023 (Projected)

Median Household Income

This chart shows the median household
income in an area, compared with other
geographies

Data Source: U.S. Census American
Community Survey via Esi, 2018

Update Frequency. Annually
H 2018

2023 (Projected)

[NV $58,060

Per Capita Income
This chart shows per capita income in an
area, compared with other geographies

Data Source: U.S. Census American
Community Survey via Esi, 2018

Update Frequency: Annually
B 2018

2023 (Projected)

Average Disposable Income

This chart shows the average disposable
income in an area, compared with other
geographies.

Data Source: U.S. Census American
Community Survey via Esi, 2018

Update Frequency: Annually

o»RPR

Copyi 2020 Redlrs ropertyRespurog® LG, Al Rigts Reoned. g2,
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James City County, Virginia: Education Comparison

Less than gth Grade

This chart shows the percentage of
people in an area who have lessthan a
ninth grade education, compared with
other geographies

Data Source; U.S. Census American
Community Survey via Esi, 2018

Update Frequency: Annually

::James City County :: A

Virginia [EMEA
USA [EvE

o
5~

Some High School

This chart shows the percentage of
people in an area whose highest
educational achievement is some high
school, without graduating or passing a
high school GED ted, compared with
other geographies

Data Source: U.S. Census American
Community Survey via Esi, 2018

Update Frequency: Annually

::1James City County ::

Virginia BEERA

USA AR

High School GED

This chart shows the percentage of
people in an area whose highest
educational achievement ispasdng a
high school GED test, compared with
other geographies

Data Source: U.S. Census American
Community Survey via Esi, 2018

Update Frequency: Annually

3 S
.
5

::James City County :: DA

virginia RSEES
USA AL

High School Graduate

This chart shows the percentage of
people in an area whose highest
educational achievement ishigh school,
compared with other geographies

Data Source: U.S. Census American
Community Survey via Esi, 2018

Update Frequency: Annually

::James City County :: [BUREA

Virginia |RENES

T 23.0%

Some College

This chart shows the percentage of
people in an area whose highest
educational achievement is some
college, without receiving a degree,
compared with other geographies

Data Source: U.S. Census American
Community Survey via Esi, 2018

Update Frequency: Annually

::James City County :: BELRES

Virginia [BEREEA
IRV S 20.5%

»RPR

|

2128/202N
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Associate Degree

This chart shows the percentage of
people in an area whose highest
educational achievement isan associate
degree, compared with other
geographies.

Data Source: U.S. Census American
Community Survey via Esi, 2018

Update Frequency: Annually

Virginia RS

Bachelor's Degree

This chart shows the percentage of
people in an area whose highest
educational achievement isa bachelor's
degree, compared with other
geographies

Data Source: U.S. Census American
Community Survey via Esi, 2018

Update Frequency: Annually

Grad/Professional Degree

This chart shows the percentage of
people in ar area whose highest
educational achievement isa graduate
or professional degree, compared with
other geographies

Data Source; U.S. Census American
Community Survey via Esi, 2018

Update Frequency: Annually

::James City County :: [PPREEA

o» RPR

Copyright 2020 Realtors PropertyResouce® LLC. All Rights Resened. g2y, 29817090
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James City County, Virginia: Commute Comparison

Average Commute Time

This chart shows average commute times
to work, in minutes by percentage of an
area's population.

Data Source: U.S. Census American
Community Survey via Esi, 2018

Update Frequency: Annually

B James City County

<5 Minutes BBEA
5-10 Minutes JEREA
10-15 Minutes BEREA

15-20 Minutas [REEYA

20-25 Minutes BIFEA
25-30 Minutes [ERES
30-35 Minutes

—
(=1
()
)
o

35-40 Minutes

4.3%

4045 Minutes

i
o]
]
&=

45-60 Minutes
60-90 Minutes [EXEZ

~
~J
R
3

>90 Minutes ek

How People Get to Work

This chart shows the types of
trangportation that resdents of the area
you searched use for their commute, by
percentage of an area's population.

Data Source: U.S. Census American
Community Survey via Esi, 2018

Update Frequency: Annually

B James City County

o
~
(=)
.
=2

Drive Alone

Carpool JEEEA

=
o

Work at Home AR
walk [ 1.2%

Public Transit l 0.7%
Other I 0.7%

Bus | 0.5%

Bicycle | 0.4%
Motorcycle Io.z%
Taxi | 0.1%
Subway/El | 0.1%
Train | 0.1%

Ferry | 0.0%

o» RPR

Copyright 2020 Resltors Propa'tyRes‘gr&a‘% LLC. All Rights Resened (_\
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James City County, Virginia: Home Value Comparison

Median Estimated Home Value

This chart displays property estimates for
an area and a subject property, where
one hasbeen selected. Esimated home
values are generated by a valuation
model and are not formal appraisals

Data Source: Valuation calculations
based on public records and MLS sources
where licensed

Update Frequency: Monthly

James City County [ExEERSI

Virginia EEaEAal

1.\ 523,900

12-Month Change in Median
Estimated Home Value

This chart showsthe 12-month change in
the edlimated value of all homesin this
area, the county and the date. Estimated
home values are generated by a
valuation model and are not formal
appraisals

Data Source: Valuation calculations
based on public records and MLS sources
where licensed

Update Frequency: Monthly

James City County
virginia

Median Listing Price

This chart displays the median liding
price for homesin thisarea, the county
and the date.

Data Source: On- and off-marlet lisings
sources

Update Frequency: Monthly

James City County ek
Virginia EZGRREN
(VLT W 104,900

12-Month Change in Median
Listing Price

Thischart displays the 12-month change
in the median ligting price of homesin

thisarea, and comparesit to the county
and date.

Data Source: On- and off-market listings
sources

Update Frequency: Monthly

James iy County
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Unemployment Rate

This chart shows the unemployment
trend in an area, compared with other
geographies.

Data Source: Bureau of Labor Statistics
via 3DL

Update Frequency: Monthly

Il vames City County : s S R e S A TSN e B .
Virginia Jan Jul Jan Jul Jan Jul Jan Jul Jan Jul
USA 16 '16 "7 17 18 18 "19 19 ‘20 20
Employment Count by Health Care and Social Assistance [EN#&)
Industry Education [Nl

This chart showsindustriesin an area
and the number of people employed in
each category.

Data Source: Bureau of Labor Statidics
via Esi, 2018

Update Frequency: Annually

Retail Trade

Professional, Scientific and Technical
Accommodation and Food

Public Administration

Construction

Manufacturing

Arts, Entertainment and Recreation
Administrative Support and Waste Management
Other

Finance and Insurance

Real Estate, Rental and Leasing
Wholesale Trade

Transportation and Warehousing

Utilities

Information

Agriculture, Forestry, Fishing and Hunting
Mining

Business Management
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Best Retail Businesses: James City County, Virginia

= Formatting. FormatValue(chartDefinition.ChartDescription)
Data Source: Retail Maretplace via Esi, 2018
Update Frequency: Annually

| P> Not Enough
40

-100 -850 -60 -40 -20 0 20

Vending Machine Operators
E-Shopping & Mail-Order Houses
Other General Merchandise Stores
DirectSelling Establishments
Gasoline Stations

Auto Parts/Accessories/Tire Stores
Building Material/Supplies Dealers
Automobile Dealers

Electronics & Appliance Stores
Department Stores

Other Motor Vehicle Dealers
Sports/Hobby/Musical Instrument Stores
Liquor Stores

Office Supply/Stationery/Gift Stores
Forists

Health & Personal Care Stores
Specialty Food Stores

Used Merchandise Stores

Bars

Restaurants and OtherEating Places
Special Food Services
Book/Periodical/Music Stores
Grocery Stores

Lawn & Garden Stores
Jewelry/Luggage/Leather Goods Stores

Furniture Stores
Clothing Stores

Other Misc Retailers
Home Fumishings Stores
Shoe Stores
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