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LEASING OPPORTUNITY
993 SF to 6,000 SF Available
Fronting York Road at Traffic Light

R E T A




6901
4 YORK

BALTIMORE, MD

THE SHOPS AT KENILWORTH x A 22, i COUCHER COMMONS Fg rol ey o e L : o by {4 _ ; {a 3 ) 3
R s ) e TOWSON TOWN CENTER  [IREeS STA/PI‘.,ES\ £ ok, oy o : L g, =i i . e N r"’
ATWATER'S J°S A.BANK Lol B o *MOCYSNORDSTROM (888  HomeGoods [ ¥y o L . " [ | y . — N
; TR g L el ; BURBERRY towsnoy G Tuesday Morning  SRSSRERS =i | R ' : 2 B ' 1
_Lexsl Iy o Cratozsarrel [ACK BB coLF oalaxy MEEEESS * Laged SN & by R g % i p5 :
DULANEY PLAZA gt , ‘ _ FOREVER2I E" g fIVEBEEW L ; ’ il k..¢ [ * " & ” 4 - L

e ) IR N : z 3 : | % : ! : N e - ——— 4 4
ATHLETA : I -, * G 1 B \ « 9 L4, . " % - o ]
Ll LOFT [ A SR (S g ) CIRCLE EAST T /o g { ek Pumd T el [ o (¥ ¥l o %4 : s = —
i - 1 1 - AN » \ -

chico's. =

s OND e 8 i \\ 5 . i i 3 = s - L i - g
= ' (UNDER CONSTRUCTION) frr i dlEwON .. o ' \ 4 ‘ E 3 ’ e [ y . H " T
—>—— § 371 RESIDENTIAL UNITS sk — e ] - ; g y E A I 6901 YORK ROAD 2 $ i
TOWSON SQUARE |l 100,000 SF RETAIL | i e o . e L ooy | Y = A

o ST : B3 oA et e . . S s R . ¥ ; b . 1 ¥ ' J

TOWSON ROW
UNDER CONSTRUCTION)

TOWSON PLACE

- g Walmart ‘;- \
PETSMART TAR@ Nt
UMK wweis ‘

MW"Q‘SMarshalls

BED BATH& Tt
“E“D] | DSW T WS PLEASANT PLAINS SIC
uriington YCVvs

LOCH RAVEN PLAZA g

DOLLAR TREE '.?é
A oM

&

A T o 5 N WEN e
6901 YORK ROAD .- g R S B ol
r BankofAmerica = g A i - ---'-"'-I \-\‘:”'.. v F H* .

YORK ROAD PLAZA s b S xR I A L i TR T : eI T < — . | . ; ] "

- T | g ANNESLIE S/C S R, T e N 8 &) BIC @ o= e S ¥ & S . b ) .5
= == petcof | e ' i, - ) 22 LOTS . ey & ' ; I ot T . A .
GITTINGS MARKETPLACE (§ e ¥ PafyCly i B o AT EELE et o B gl oo L) FAMILY® Tt . " d 5 B T e -—,,_I i
B8 53 FIVE GUYS pe ) e ; . 5 (inbow = - y : t i ) e ! ol e :

§%> BELVEDERE SQUARE AT el P ey | ; . ey / T pt = & } : '

STAPLES @
Az
ALAMEDA SIC = racie g AR o q 7 i : LI . A, " 1 E 1
@SHOPPERS. #*" QUil n S s o IS I EER RS o S IR ¥y =55 PR e ‘ | & ANNESLIE Sic
FAMILY™ T 2 oot | S g g Sl ¢ - B . Ml T . ; . petcoff
_ SR ; 2 ; e - ! 2t o Sl Pc iy Cily

WELLS
4§ FarGo



e

) 45 0): <1
AVAILABI.ED — o
' AVAILABLE
1,31|j5|= A t)
%’ AVAILABLE ~>
16'x36™-3" 993 SF
| 18- 11 424" S
L vl
-IM
Iy 29w l 298" n-nwle] 1
\ PROPERTY HIGHLIGHTS
\ . 20-9%"
\\ :
1 . :
\ 1 M Fantastic location, located at the corner of York Road & Regester Avenue
\
\ “
‘\ \ B Redevelopment potential to ground lease
\ \
. GARAGE/STORAGE “ B Ample free on-site parking in front and back of building
B Potential drive thru opportunity
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B DEMOGRAPHICS
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POPULATION

20,996

within 1 mile
M
DAYTIME POPULATION

21,850

within 1 mile

COLLEGE DEGREE

70.3%

within 1 mile

AVERAGE HH INCOME

$113,759

within 1 mile

BUSINESSES

565

within 1 mile

BLUE COLLAR

5.2%

within 1 mile

HOUSEHOLDS

8,293

within 1 mile
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CARS PER DAY

25,561

York Road

WHITE COLLAR

80.5%

within 1 mile

Enterprising
Professionals

Emerald City
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Urban Chic residents are professionals that live
a sophisticated, exclusive lifestyle. Half of all
households are occupied by married-couple
families and about 30% are singles. These are busy,
well-connected, and well-educated consumers—
avid readers and moviegoers, environmentally
active, and fi nancially stable. This market is a bit
older, with a median age of almost 43 years, and
growing slowly, but steadily.

« More than half of Urban Chic households include
married couples; 30% are singles.

« Average household size is slightly lower at 2.37.

+ Homes range from prewar to recent construction,
high-rise to single family. Over 60% of householders
live in single-family homes; more than one in four
live in multiunit structures.

« Two-thirds of homes are owner occupied.

« Major concentrations of these neighborhoods
are found in the suburban periphery of large
metropolitan areas on the California coast and
along the East Coast.

Enterprising Professionals residents are well
educated and climbing the ladder in STEM (science,
technology, engineering, and mathematics)
occupations. They change jobs often and
therefore choose to live in condos, town homes,
or apartments; many still rent their homes. The
market is fast-growing, located in lower density
neighborhoods of large metro areas. Enterprising
Professionals residents are diverse, with Asians
making up over one-fi fth of the population. This
young market makes over one and a half times
more income than the US median, supplementing
their income with high-risk investments. At home,
they enjoy the Internet and TV on high-speed
connections with premier channels and services.

« Almost half of households are married couples,
and 30% are single person households.

« Housing is a mixture of suburban single-family
homes, row homes, and larger multiunit structures.

« Close to three quarters of the homes were built
after 1980; 22% are newer, built after 2000.

+ Renters make up nearly half of all households.

Emerald City’s denizens live in lower-density
neighborhoods of urban areas throughout
the country. Young and mobile, they are more
likely to rent. Well educated and well employed,
half have a college degree and a professional
occupation. Incomes close to the US median
come primarily from wages and self-employment.
This group is highly connected, using the Internet
for entertainment and making environmentally
friendly purchases. Long hours on the Internet are
balanced with time at the gym. Many embrace the
“foodie” culture and enjoy cooking adventurous
meals using local and organic foods. Music and
art are major sources of enjoyment. They travel
frequently, both personally and for business.

« Single-person and nonfamily types make up over
half of all households.

+ Median home value and average rent are slightly
above the US levels; around half of owned homes
are worth $150,000-$300,000.
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240.482.3604 (direct)
301.656.3030 (office)
202.531.1790 (cell)
bmitchell@hrretail.com
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L, § 410.308.6356 (direct)
A 410.308.0800 (office) =
¥ skatz@hrretail.com i
AVENUE REAL ESTATE
410.303.2721 (direct) ;
410.342.5263 (office) %
kyle@avenuerealestatellc.com |
’1 |
| 3 Bethesda Metro Center | Suite 600 : ._.-'
Bethesda, MD 20814 e
Telephone 301.656.3030
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1 W Pennsylvania Ave | Suite 320
Baltimore, MD 21204

Telephone 410.308.0800
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www.hrretail.com

Information herein has been obtained from sources believed to be reliable. While we do not doubt its accuracy, we have
not verified it and make no guarantee, warranty or representation about it. Independent confirmation of its accuracy and
completeness is your responsibility, H&R Retail, Inc.
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