4* -: _‘ﬂ

"—F.t




~ RESIDENTIALUNITS = -'SQUARE-‘FEE_,T,__.OF RETAIL ./~ SQUARE FEET OF OFFICE - - HOTEL KEYS

; P
A v § “

3 1 - e
=2 1 = = " 1 . . : PRy v E - L = ¥ '

- i = i . i b - PR = - i - AT ~ ,. 2 = y
7 [ - =T L Py g " oa ) X %

. T{l UNIVERSITYor MARYIAND 595.744 2973 7 P
AN ;_\lME,DICAL SYST’EM SSQUA9RE5FE%TZH4A£§ | 23253 ZOQN%GO " .

by

) ; : , + - - ~



B THE DISTRICT

Clarksvilte Columbia
(29)
. 4 DRIVE TIME
5 RS REGIONAL MALL (MINUTES)
Glen WESTFIELD ANNAPOLIS 26
- Surmie WESTFIELD MONTGOMERY 37
Rhersbur THE MALL IN COLUMBIA 41
9 &
FASHION CENTRE AT PENTAGON CITY 33
GEORGETOWN PARK 35
Fort DRIVE TIME
Meade oatededl SECONDARY MALL (MINUTES)
el BOWIE TOWN CENTER 17
THE MALL AT PRINCE GEORGES
Rockville
(73 295 Severna
4 Park &
s
@ 355
WESTHELD T
MONUEOMIERY (29) f 7
MARYLAND o
4 Greenbelt Bowie
@ Silver Crofton
Spring
Bethesda [e)
napolis
hev
has o
= BOWIE
of IOV N(CENTEREZS;
e °
McLean .
Olx ©
A :9 §=% * Largo
® . o ASH
2
Challzh . Arli n 110 _ @
NG L
50 ATaP AGEO 1495}
2 o/ ) ' o )
o Ul . m
EAGAN & Gos)
ATIONAL §
dri § ‘
Y[ A . L TempleHills\ 3 |

Fores _/

Height/{5

=
495

ANDREWS
AFB




(569

» CARILLON

EAST fs\ / / m ‘, ///
IVERDALE ;fi‘_;, P'%bbsy  \ y 7 / — \ L : //
i, /} // OOOOOOOO //c/a} S CARILLON will benefit from
9= A ‘ th d stability of th
°t~,f,,;' ./ ///I H RS, \‘\ e renowned stability of the
4 ‘ Z 7

& beltway economy and growing

7 WY N
7 7 / i ‘ local population and workforce,
with ample purchasing
: power and an appetite for
Golf At Woodmore
d //‘ ;

local shopping, dining, and
entertainment options.

POPULATION

TRADE AREA

DAYTIME POPULATION

AVERAGE HH INCOME

P 5110213
2 == INCOME IN THE
4 TRADE AREA

B
/P T
- /{/ i~ 7%
/ | Andrews Air. !
?; Force! [ T~
( /;/ 2
SRl
2N

///
INS L 1D
“




e ?lr‘\ ] y ) - ) i -" I_'.- s _‘ » ~l__ ‘ r ‘: .; A 1 i , N
; : A8E| WOODMORE T/C AT GLENARDEN [y %
' ‘t’ UMY NORDSTROM b o
R s Grack &
cos JCPenney

S=——WHOLESALE

"
o

TO S - ey
b Wi

e TP S

SLHO

lllll

LARGO T/C

BSHOPPERS.
Marshalls

- B
Tatsz. 2
e e | Rt T
ka;gg{\%\“%nctef \ OB . R ICOSS CVs
7 I:..,_:q-\. -I . =1 \ #ua ¥ L‘ e b

L5 B i s
1g_rgan Boulevard i .

0. R N T

L Giant" tarceT , 524 L A HoF NS o o
' "'"t'-*:- |} . S SRR R TR o

HAMPTON PARK F s =05 - -

(REDEVELOPMENT) SR MR procyART |L

=,

F B = il s o = = ) - o pr i o H
o i A ; - * ‘:' 5 LEE ¢ T " § . "'.. e pl 4 o+
R ETATIL ) by 8 | r - e T i il N - - \ T fmA-r p i L g ! 7y P g el

CHAIN.INKS




CARILLON

PRINCE GEORGE’S COUNTY

¥ Residence !
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Narriott

ALargo Town Center.
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REGIONAL MEDICAL CENTER

Directly adjacent to CARILLON, the state-of-the-art Prince George's

County Regional Medical Center is the first teaching hospital in
Prince Georges County, Maryland. Affiliated with the University of
Marlyand Medical System, the Regional Medical Center will be a vital
local resource and top up daytime traffic, putting CARILLON on the
map. It will serve as a vital asset to assist with successfully recruiting

physicians of many specialties to the region and will have linkages

with the University of Maryland School of Medicine to provide high

quality, clinically advanced medical care.
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B DEMOGRAPHIC PROFILE
A Lat/Lon: 38.903109/-76.847795 1

TRADE ARE TRADE AREA &

POPULATION SUMMARY "’ 2017 POPULATION 15+ BY MARITAL STATUS % 2017 EMPLOYED POPULATION 16+ BY OCCUPATION

2000 Total Population 153,478 Total Population 15+ 153,507 : 4.7% White Collar 70.9%
2010 Total Population 173,553 40.7% 3.9% Management/Business/Financial 20.4%
2017 Total Population 189,603 42.0% 4.9% 25.8%
2017 Group Quarters 2,088 5.2% 8.3% 7.5%
4 2022 Total Population 203,891 12.0% 17.8%

2017-2022 Annual Rate 1.46% 15.5%
‘i 2017 Total Daytime Population 160,610 $100,000 - $149,999 22.2%
Workers 73,100 1 $150,000 - $199,999 12.0%
87,510 $200,000+ 10.8%
Average Household Income $110,213
Median Household Income $90,177
$40,182

Never Married
Married
Widowed

. Professional

- Sales

Separated or Divorced

. Administrative Support 17.3%
- 16.4%
12.6%
Farming/Forestry/Fishing 0.2%
) 27%

Services

- 2017 POPULATION 25+ BY EDUCATIONAL ATTAINMENT

" Total 130,074
Less than 9th Grade 2.4%
9th - 12th Grade, No Diploma 4.3%
High School Graduate 20.9%
GED/Alternative Credential 2.2%

~ Blue Collar

Residents ' (Construction/Extraction

Installation/Maintenance/Repair 2.4%
Production 1.3%

I Rl it

: 2017 POPULATION BY AGE
| Population Age 0 - 4 5.9%
Population Age 5-9 6.4%
' Population Age 10 - 14 6.7%
Population Age 15-24 12.4%
3 ' Population Age 25 - 34 13.5%

s - AT PRy LT 5l e~

. Per Capita Income

Transportation/Material Moving 6.1%

Some College, No Degree 24.7%

2017 OWNER OCCUPIED HOUSING UNITS BY VALUE R b O ' S e e 1
' 4 2017 CONSUMER SPENDING ;
Total 50943 & :

| <$50,000 1.6% Apparel & Services: Total $ $203,007,707
$50,000 - $99,999 16% I Average Spent §2,963.10
" $100,000- $149,999 47% Education: Total $ $143,256,247

©$150,000-$199,999 Togy [ Average Spent S20%097
' $200,000- $249,999 14.1% Entertainment/Recreation: Total $ $286,955,927

$250,000 - $299,999 14.4% [ AverageSpent $4,188.40
$300,000 - $399,999 6% B Food at Home: Total $ $453,014,411

. $400,000 - $499,999 1319 [ Aerage spent $6,612.19
' $500,000- §749,999 1105 B Food Away from Home: Total$ $309,687,039

Associate Degree 6.8%

Bachelor's Degree 21.9%

- Graduate/Professional Degree 16.7%
i)

; Population Age 35 - 44 13.6% I HOUSEHOLDS SUMMARY
Population Age 45 - 54 148% B 5000 Households 54207

, Population Age 55 - 64 133% W 2000 Average Houseold Size 279
Population Age 65 - 74 8.6% B 2010 Households 63,485
Population Age 75 - 84 35% B 9010 Average Household Size 2.70
+ Population Age 85 + 1.2% B 2017 Households 68,512
Population Age 18 + 771% B 017 Average Household Size 274

b edian Age 388 B 2022 Households 73,452 B $750,000 - $999,999 21% Average Spent $4,520.19
P e S B R S A R AN R T A 'H 2022 Average Household Size 275 B 61000000+ 1.0% Health Care: Total $ $501,803,792

= 2017 POPULATION BY SEX . It / :
g i | 2017-2022 Annual Rate 1.40%  Average Home Value s347.401 B Average Spent $7,324.32
- Male Population 87,175 2010 Families B3 B -~ HH Furnishings & Equipment: Total $ $179,774,691
Female Population 102,428 B« 2010 Average Family Size T 2017 EMPLOYED POPULATION 16+ BY INDUSTRY  hverage Spent $2,623.99

S = R e iy 7017 Families 47,041 | okl U220 Personal Care Products & Services: Total § $74,067,005
: : 2017 POPULATION BY RACE/ETHNICITY 2017 Average Family Size o Agriculture/Mining 0.2% Average Spent $1,081.08
STl e 7% W 2022 Families 50,115 Construction 2% _ Shelter: Total $ $1,529,370,611
| i:cekrilc\:\nlidian Alone 8:::;: | Ll >3 CAV:ZT::: :r::e 1:: e I I
2017-2022 Annual Rate 121% I : Support Payments/Cash Contributions/ $216,538,775

Asian Alone 2.4% 3 Retail Trade 1.1% Gifts in Kind: Total $
Pacific Islander Alone 0.0% HOUSING UNIT SUMMARY Transportation/Utilities 6.7% Average Spent $3,160.60
1 Some Other Race Alone 2.2% 2017 Housing Units Information 1.9% @ = Travel: Total $ $197,869,416
i Two or More Races 2.7% Owner Occupied Housing Units Finance/Insurance/Real Estate 5.1% Average Spent $2,888.10
Hispanic Origin 5.2% Renter Occupied Housing Units Services 53.1% ] Vehicle Maintenance & Repairs: Total $ $97,243,510
Diversity Index 351 Vacant Housing Units ~ Public Administration 18.9% Average Spent $1,419.36
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