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M I C H E L S O N  D R I V E

	› 250,000 Irvine residents

	› 87,000 Newport Beach residents

	› $119,685 median household income

	› 290,000 cars per day on Interstate 405

	› 70,000 cars per day on Jamboree Road

O R A N G E  C O U N T Y ’ S  P R E M I E R  I N T E R S E C T I O N

405

JAMBOREE + MICHELSON



M O T H E R ’ S  M A R K E TA C  H O T E L S L A  F I T N E S SM E E T 

O U R 

T E N A N T S

Mother’s has gained a reputation for having a wide selection 
for specialized diets, top quality local and organic produce, 
the county’s largest selection of supplements all at a great 
value. Organic, Non-GMO, vegan, vegetarian, gluten-free, 
low carbohydrate, low-glycemic, low-fat, low-salt and more. 
Mother’s features the largest, and most delicious, selection of 
certified organic fruits and vegetables in Orange County.

By focusing on the little things, AC Hotel has created something 
big. Something new. Each AC Hotel is built from the ground up 
with a visionary’s spirit and a designers’ eye. It’s an experience 
that feels stylish, yet efficient. Alluring but purposeful. Every 
detail is considered to provide just the beautiful essentials.

Founded in Southern California in 1984, LA Fitness continues 
to seek innovative ways to enhance the physical and emotional 
wellbeing of their increasingly diverse membership base. Today, 
LA Fitness state-of-the-art clubs span the continent, and they 
are still expanding. 



H O U S T O N ’ S P U E S T ON O R T H  I T A L I A L E M O N A D E

At Houston’s they strive to create a comfortable atmosphere 
where you can focus on relaxing with friends and loved ones, 
knowing you’ll always be taken care of. Everything on Houston’s 
diverse menu of American classics is prepared daily from 
scratch and lovingly presented. The burgers are made from 
house-ground chuck and brisket, and their carefully select fish 
and filet in-house each day to ensure quality.

Puesto’s story begins with tacos. As first-generation Mexican 
Americans, the founders of Puesto have been immersed in 
authentic, Mexican cooking since childhood. Traveling has 
fueled their fascination with how local cuisine reflects the 
people, art and culture of a city. They frequently visit Mexico City 
on the hunt for everything from innovative flavors to treasured 
family traditions handed down from generation to generation. 
Puesto is where they bring all of that inspiration to life.

More than just an Italian restaurant, North Italia is a group of 
folks that understand the art to the handcrafted experience, 
especially when it comes to Italian cuisine. Boasting an open 
kitchen to showcase their handmade menu - made from 
scratch, with love, daily - North Italia embodies the true 
experience of breaking bread and basking in post-meal bliss 
together.

Eating your vegetables shouldn’t feel like punishment. 
Lemonade has become the people’s choice for the freshness 
and originality of our food, showcasing vibrant vegetables in 
a fun, creative way. While our seasonally changing menu is 
rich in color and diverse in options, the environment is never 
overbearing. Food and community are always the co-stars.



B L U E  M E R C U R Y L A D Y  M

Bluemercury’s innovative retailing model has been written 
about in Forbes, Inc. Magazine, the Wall Street Journal, USA 
Today, and has been the topic of numerous books, including 
Shopping: Why We Love It and How Retailers can Create 
the Ultimate Customer Experience and Be Happy at Work: 
100 Women Who Love Their Jobs and Why. The future of 
Bluemercury is a continuation of Barry and Marla’s initial goals, 
bringing the best personal care products in the world and expert 
advice to every individual in an informative manner..

Lady M Confections “prides itself on creating the freshest and 
finest cakes and confectionary delights.” The selection of cakes, 
many of which change seasonally, are all “handmade following 
recipes that have been refined over the years to provide the 
highest quality in taste and appearance.”
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C o s t a  M e s a

F o u n t a i n 
V a l l e y

S U R R O U N D I N G  P R O X I M I T Y

39

H u n t i n g t o n
B e a c h

I R V I N E

Households making over $100,000 After-tax income

In retail store expendituresTotal consumer expenditures per 
household

Orange County Top 5 National Rankings:

Pacific City

Bella Terra

50M
square feet of existing office space 

in the Irvine Business Complex

47K
students and faculty at University of 

California Irvine

66%
of population are
college graduates

50%
population increase expected in 3 

years

10M
passengers a year from John 

Wayne Airport, 1 mile away

100K
employees working in the Irvine 

Business Complex
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C o ro n a 
D e l  M a r

N e w p o r t
C o a s t

C r y s t a l  C o v e

S h a d y 
C a n y o n

Tu r t l e
R o c k

N e w p o r t
B l u f f s

N e w p o r t
B e a c h

I r v i n e  B u s i n e s s  C o m p l e x

I r v i n e

Tu s t i n
S a n t a

A n a

B a l b o a  I s l a n d

R e s o r t  a t  
P e l i c a n  H i l l

Tu s t i n 
L e g a c y

241

U n i v e r s i t y  o f
C a l i fo r n i a  I r v i n e

133 241

G re a t  P a r k 1  M I L E 3  M I L E S 5  M I L E S

            P O P U L A T I O N :

6 , 0 9 4 14 0 , 8 4 4 4 9 3 , 0 6 3

            D A Y T I M E  P O P U L A T I O N :

3 2 , 3 37 1 8 0 , 0 4 9 37 5 , 0 8 8

            A V E R A G E  I N C O M E :

$ 1 0 4 , 9 5 2 $ 1 1 9 , 2 1 3 $ 1 2 0 , 0 0 6

            M E D I A N  I N C O M E :

$ 8 9 , 7 9 9 $ 9 0 , 0 4 3 $ 8 9 , 476

            H O U S E H O L D  S I Z E :

2 . 8 3 . 3 3 . 8

  Market Place

The District

South Coast Plaza

Fashion Island

Irvine Spectrum
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	› 2.5M square feet of office

	› 1,971 residential units on-site

	› 10,000 on-site employees

	› AC Hotel by Marriott now open

	› 16,921 apartment and condo units built, under 
construction, or approved in the Irvine Business Complex

G A R D E N  C O M M U N I T I E S
1 , 6 8 0  u n i t s

( u n d e r c o n s t r u c t i o n )

H I LTO NH I LTO N

AT R I U M  H OT E LAT R I U M  H OT E L

M E T R O P O L I TA N
C O N D O S
2 6 1  u n i t s

A X I S  2 3 0 0
1 1 6  u n i t s

C A R LY L E
1 5 6  u n i t s
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H I LTO NH I LTO N

M A R R I OT TM A R R I OT T

C E N T R A L P A R K
1 , 2 7 5  u n i t s

M A R Q U E E
AT P A R K P L AC E 

2 3 2  u n i t s

A U R A 
AT P A R K P L AC E

5 2 0  u n i t s

P A R K P L AC E
A P A R T M E N T S

P H A S E  I
9 8 9  u n i t s

V I L L A S I E N N A 
A P A R T M E N T S

1 , 4 2 2  u n i t s

T U S C A N O 
A P A R T M E N T S

5 6 3  u n i t s

C A M P U S
C E N T E R

4 0 2  u n i t s

P A R K P L AC E
A P A R T M E N T S

P H A S E  I I
2 6 7  u n i t s

M I C H E L S O N  D R I V E

Some tenants 
you’ll find at

Park Place



A V A I L A B L E
2 , 1 4 6  S F

R E T A I L

T H E 
H Y D R A T I O N 

R O O M
( L E A S E )

A V A I L A B L E
1 , 6 7 1  S F

R E T A I L

Jan’s 
Health 

Bar
2963-C

1,633 SF

TRUE CARE



c h r i s  h o d g m a n 
l i c .  #  0 1 8 8 1 2 9 8 

c h o d g m a n @ r e ta i l i n s i t e . n e t

m i k e  m o s e r 
l i c .  #  0 0 97 7 8 7 6 

m i k e m o s e r @ r e ta i l i n s i t e . n e t

The informat ion above has been obtained from sources bel ieved to be rel iable.  Whi le we do not doubt i ts accuracy,  we have not ver i f ied i t  and make no guarantee, warranty or representat ion about i t .  I t  is  your responsibi l i ty 
to independent ly conf i rm i ts accuracy and completeness. Any project ions,  opinions, assumptions or est imates used are for  example only and do not represent the current or future performance of  the property.  The value 
of  th is t ransact ion to you depends on tax and other factors which should be evaluated by your tax,  f inancial  and legal  advisors.  You and your advisors should conduct a careful ,  independent invest igat ion of  the property to 
determine to your sat isfact ion the sui tabi l i ty  of  the property for  your needs.

(949) 284 0223


