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PROPERTY HIGHLIGHTS

Indigo Ridge is an Urban Oasis in booming Cedar Park,
Texas the premier growth city in the North Austin
corridor. With the second fastest growing workforce

in the United States, and planned by world renowned
urban design firm Gensler, the 126 acres at Indigo Ridge
include office, retail, hotel, restaurant and recreation
uses. Founded on walkable, healthy lifestyle planning
principals, with extensive outdoor trails and sustainable
design, Indigo Ridge will be the place to dine, shop,

work, live and relax.

+ 30 minutes north from downtown Austin, Texas

» Located at the major intersection of Whitestone
Blvd (FM 1431) & Sam Bass Rd

- Strategically situated between I-35 and US-183

+ Highly regarded Leander ISD

The Village District on Indigo Street offers unique retail,

restaurant and entertainment leasing opportunities.
Office and residential floors are located above the retail,
creating a truly dynamic pedestrian environment.

Office, Multifamily, Retail and Hotel Parcels are now
available for acquisition or joint venture partnership
with master developer, Indigo Ridge Partners. With
regional employers like Apple, Dell and Emerson, the
outstanding amenities at Indigo Ridge is ideally situated

to attract significant corporate tenants.

CLICK HERE TO VIEW AERIAL FLY-THRU VIDEO

7 AVISON
I-SEM. | USR0S



https://www.dropbox.com/s/hsbpcih3jecazs1/Indigo%20Ridge_Flythrough.mp4?dl=0
https://www.dropbox.com/s/hsbpcih3jecazs1/Indigo%20Ridge_Flythrough.mp4?dl=0
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THE TEXAS TRIANGLE
1. DALLAS-FORT WORTH

2. SAN ANTONIO

3. HOUSTON
4. AUSTIN
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THE TEXAS TRIANGLE

The Texas Triangle, one of eleven

megaregions in the United States, is
formed by four main metro areas:

1. Dallas-Fort Worth; 2. Austin;

DALLAS

3. San Antonio; 4. Houston
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ABOUT THE REGION
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LOCATION

DRIVE TIMES - COMPETING PROPERTIES
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AREA EMPLOYERS

6. NORTH DOMAIN

NORTH MOPAC
THE ARBORETUM

4.
Se

7. PARMER LANE

Indigo Ridge is strategically located to attract 1. us 183 & 620
' 2. FOUR POINTS

industry-leading corporate tenants, and their
Austin-based workforces. 3. NORTH 360
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ILLUSTRATIVE MASTER PLAN CONCEPT
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USTA TEXAS
BRINGING TENNIS
CENTFERO
INDIGO RIDGE

Indigo Ridge will be home
to the United States Tennis
Association’s (USTA) Texas
headquarters. The planned
Tennis Campus will include
approximately 40 outdoor
tennis courts, 6 to 8 indoor
tennis courts, a stadium
court, and related amenities
for training, development,
and competitions. This
facility will be a regional
and national attraction
generating an estimated
300,000 unique visits per
year.

CLICK HERE FOR THE
PRESS RELEASE
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INFORMATION ABOUT BROKERAGE SERVICES

Texas law requires all real estate license holders to give the following information about brokerage services to prospective
buyers, tenants, sellers and landlords.

EQUAL HOUSING
OPPORTUNITY

AVISON
YOUNG

TYPES OF REAL ESTATE LICENSE HOLDERS:

A BROKER is responsible for all brokerage activities, including acts performed by sales
agents sponsored by the broker.

A SALES AGENT must be sponsored by a broker and works with clients on behalf of the
broker.

A BROKER’S MINIMUM DUTIES REQUIRED BY LAW (A client is the person or party that
the broker represents):
- Put the interests of the client above all others, including the broker’s own interests;
- Inform the client of any material information about the property or transaction received
by the broker;
- Answer the client’s questions and present any offer to or counter-offer from the client;
and
- Treat all parties to a real estate transaction honestly and fairly.

A LICENSE HOLDER CAN REPRESENT A PARTY IN A REAL ESTATE TRANSACTION:

AS AGENT FOR OWNER (SELLER/LANDLORD): The broker becomes the property owner’s
agent through an agreement with the owner, usually in a written listing to sell or property
management agreement. An owner’s agent must perform the broker’s minimum duties
above and must inform the owner of any material information about the property or
transaction known by the agent, including information disclosed to the agent or subagent
by the buyer or buyer’s agent.

AS AGENT FOR BUYER/TENANT: The broker becomes the buyer/tenant’s agent by
agreeing to represent the buyer, usually through a written representation agreement. A
buyer's agent must perform the broker’s minimum duties above and must inform the
buyer of any material information about the property or transaction known by the agent,
including information disclosed to the agent by the seller or seller’s agent.

AS AGENT FOR BOTH - INTERMEDIARY: To act as an intermediary between the parties the
broker must first obtain the written agreement of each party to the transaction. The written
agreement must state who will pay the broker and, in conspicuous bold or underlined print,
set forth the broker’s obligations as an intermediary. A broker who acts as an intermediary:

- Must treat all parties to the transaction impartially and fairly;

- May, with the parties written consent, appoint a different license holder associated with
the broker to each party (owner and buyer) to communicate with, provide opinions and
advice to, and carry out the instructions of each party to the transaction.

- Must not, unless specifically authorized in writing to do so by the party, disclose:

- that the owner will accept a price less than the written asking price;

- that the buyer/tenant will pay a price greater than the price submitted in a written
offer; and

- any confidential information or any other information that a party specifically
instructs the broker in writing not to disclose, unless required to do so by law.

AS SUBAGENT: A license holder acts as a subagent when aiding a buyer in a transaction
without an agreement to represent the buyer. A subagent can assist the buyer but does not
represent the buyer and must place the interests of the owner first.

TO AVOID DISPUTES, ALL AGREEMENTS BETWEEN YOU AND A BROKER SHOULD BE IN
WRITING AND CLEARLY ESTABLISH:
- The broker’s duties and responsibilities to you, and your obligations under the
representation agreement.
- Who will pay the broker for services provided to you, when payment will be made and
how the payment will be calculated.

LICENSE HOLDER CONTACT INFORMATION: This notice is being provided for information
purposes. It does not create an obligation for you to use the broker’s services. Please
acknowledge receipt of this notice below and retain a copy for your records.

Avison Young - Texas, LLC 606048 -- - NA

Licensed Broker /Broker Firm Name . . Licensed Supervisor of . .

or Primary Assumed Business Name License No. Email Phone Sales Agent/Associate License No. Email Phone

Rand Stephens 396258  rand.stephens@avisonyoung.com 713.993.7810

Designated Broker of Firm License No. Email Phone Sales Agent/Associate’s Name License No. Email Phone
Buyer/Tenant/Seller/Landlord Initials Date

Regulated by the Texas Real Estate Commission

Information available at www.trec.texas.gov
IABS 1-0





