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C O N F I D E N T I A L I T Y  &  D I S C L A I M E R

The information contained in this marketing brochure (“Materials”) is proprietary 
and confidential. It is intended to be reviewed only by the person or entity receiving 
the Materials from Cushman & Wakefield (“Agent”). The Materials are intended to be 
used for the sole purpose of preliminary evaluation of the subject property/properties 
(“Property”) for potential purchase.

The Materials have been prepared to provide unverified summary financial, property, and 
market information to a prospective purchaser to enable it to establish a preliminary level 
of interest in potential purchase of the Property. The Materials are not to be considered 
fact. The information contained in the Materials is not a substitute for thorough 
investigation of the financial, physical, and market conditions relating to the Property.

The information contained in the Materials has been obtained by Agent from sources 
believed to be reliable; however, no representation or warranty is made regarding the 

accuracy or completeness of the Materials. Agent makes no representation or warranty 
regarding the Property, including but not limited to income, expenses, or financial 
performance (past present, or future); size, square footage, condition, or quality 
of the land and improvements; presence or absence of contaminating substances 
(PCB’s, asbestos, mold, etc.); compliance with laws and regulations (local, state, and 
federal); or, financial condition or business prospects of any tenant (tenants’ intentions 
regarding continued occupancy, payment of rent, etc). A prospective purchaser must 
independently investigate and verify all of the information set forth in the Materials. A 
prospective purchaser is solely responsible for any and all costs and expenses incurred 
in reviewing the Materials and/or investigating and evaluating the Property.

By receiving the Materials you are agreeing to the Confidentiality and Disclaimer set 
forth herein.
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E X E C U T I V E  S U M M A R Y

$ $%ASKING PRICE CAP RATE CURRENT NOI
$3,000,000 5.50% $165,000

K N E A D E R S  -  O R E M ,  U T

K N E A D E R S  B A K E R Y  &  C A F É  |  R I V E R TO N,  U T

HIGH GROWTH MARKET – 
POPULATION HAS INCREASED  
BY OVER 60% SINCE 2010

FIXED RENTAL
INCREASES

1 0 %
EVERY 5 YEARS

C O R P O R AT E 
G U A R A N T E E

S A LT  L A K E 
C I T Y  M S A

BRAND NEW

1 5  Y R
NNN LEASE STRONG TRAFFIC AREA

1 6 , 5 67
VEHICLES PER DAY

T E N A N T: Kneaders Bakery & Café 

L O C AT I O N : 962 West South Jordan Parkway, 
South Jordan, UT 84095

A P N : 27-14-251-049

B U I L D I N G  S I Z E : ~2,876 square feet

L A N D  S I Z E : ~0.61 acre

Y E A R  B U I LT: 2004

R E N T  CO M M E N C E M E N T: TBD 2020

P R I M A R Y  T E R M  E X P I R AT I O N : 15 years from Close of Escrow

R E M A I N I N G  L E A S E  T E R M : 15 years

O P T I O N S : Three x five year

R E N T  A DJ U S T M E N T: 10% increase every 5 years

L E A S E  T Y P E : Absolute NNN Lease – no landlord 
responsibilities

D R I V E -T H R U : Yes

ONE OF THE NATIONS’ 
FASTEST GROWING  

PRIVATE COMPANIES
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»»  New 15-year Absolute NNN lease – 10% rent increases 
every 5 years

»»  Corporate Guarantee - Kneaders recently ranked by Inc. 
Magazine as one of its Inc. 5000, a list of the nation’s 
fastest-growing private companies

»»  Strategic Location - Hard-corner location at a signalized 
intersection with strong visibility and access from both 
directions

»»  Strong Daytime Population – Ideal characteristics for 
Kneaders to drive traffic throughout the day and increase 
catering to nearby Office complexes

»»  High Income Area

»» Location Highlights

»» ½ mile from River Park Corporate Center - a Class A, 
1.7 million square foot, Master-Planned office campus

»» 1 mile west of Interstate 15 with average daily traffic 
volume over 164,000

»» 1.5 miles east of Bingham High School (~2,500 
students)

»» 15 miles south of downtown Salt Lake City

»» Nearby tenants include Wal-Mart, Costco, Sam’s 
Club, Home Depot, Target, Nordstrom Rack, Bed Bath 
& Beyond, etc.

I N V E S T M E N T  H I G H L I G H T S

K N E A D E R S  B A K E R Y  &  C A F É  |  R I V E R TO N,  U T

3 MILES
POPULATION
125,444

5 MILE
AVERAGE HH INCOME
$105,097

1 MILE
AVERAGE HH INCOME
$119,790
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A C C E S S

B I R D ’ S  E Y E  V I E W  O F  S I T E

D R I V E - T H R U

A C C E S S

Parcel outlines for illustration purposes only.
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S JORDAN PKWY

16,567
CARS PER DAY

CLASS  A ,  1 .7  M ILL ION 
SF,  MASTER-PLANNED 

OFF ICE  CAMPUS

RIVER  PARK 
CORPORATE  CENTER

56  TENANTS
13  BU ILD INGS

68 ,350  TOTAL  SF

BAXTER DRIVE 
OFF ICE  PARK
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16,567
CARS PER DAY

BINGHAM 
H IGH SCHOOL

SOUTH JORDAN 
TOWNE CENTER
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S JORDAN PKWY

15
CLASS  A ,  1 .7  M ILL ION 
SF,  MASTER-PLANNED 

OFF ICE  CAMPUS

RI V ER  PA RK 
CORPORATE  CEN TER

16,567
CARS PER DAY
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DOWNTOWN 
SALT  LAKE  C ITY

S JORDAN PKWY

16,567
CARS PER DAY
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T E N A N T  P R O F I L E

# OF LOCATIONS: 59

FOUNDED: 1997

Website: www.kneaders.com

Kneaders Bakery & Cafe was founded in 1997 by Gary and 
Colleen Worthington. The Kneaders story began after Gary 
and Colleen retired as successful Subway franchisees. Their 
interest led them to develop an authentic European hearth 
bread. After their studies at the American Institute of Baking 
and the San Francisco Baking Institute, the Worthington’s 
set out to create their artisan breads. They imported their 
first hearthstone, steam infusion oven from Verona, Italy and 
in 1997, the first Kneaders Bakery & Cafe opened in Orem, 
Utah. The award-winning fast-casual restaurant uses only the 
highest-quality ingredients to create fresh European hearth 
breads, delicious sandwiches, mouthwatering pastries, hearty 
soups and refreshing salads, all made in-house each day. 
All restaurants have a retail section and also offer a variety 
of custom-made and themed gift baskets in addition to 
providing catering services. Kneaders Bakery & Café currently 
operates 59 corporate-owned and franchised locations in 
eight western states. 

* Tenant Financials Available - please contact Broker for more details.

O R E M  U T  |  1 9 9 7
The first Kneaders location was opened in 
Orem, UT in 1997 by founders Gary and 
Colleen Worthington. The concept originated 
from their affinity for scratch-made artisinal 
breads and high quality ingredients.

In 2017, the company celebrated 
the donation of one million loaves 
of bread to local charities. In 2018, 
Kneaders celebrated it’s presence 
in 8 states.

K N E A D E R S  N A M E D :  F A S T E S T-
G R O W I N G  P R I V AT E  C O M P A N I E S

B E S T  I N  S TAT E :
B E S T  B A K E D  G O O D S  2 0 1 6 -2 0 1 8

B E S T  B A K E R Y  S A N D W I C H E S  2 0 1 7-2 0 1 8

B E S T  B A K E R Y  B R E A K FA S T  2 0 1 6 -2 0 1 8

Kneaders has 
grown to 59 
locations in 

8 states in its 
relatively short 

history and plans 
to continue 

to expand its 
footprint across 

the U.S.

Kneaders has been 
committed to improving 

the communities we serve 
for over 20 years. Each 

restaurant partners with 
nonprofit organizations 

to feed the hungry, 
support local schools, 
and fundraise for local 

children’s hospitals.

Kneaders takes pride in 
everything that goes on its 
menus - from employing 

certified bakers and 
pastry chefs, to baking its 
bread fresh from scratch 
everyday, to using honest 
and simple ingredients, to 
harvesting its high-quality 
produce at peak freshness.
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1 MILE

5 MILE

3 MILE

N

1 MILE 3 MILE 5 MILE
$119,790 $104,893 $105,097

AVERAGE HH INCOME

1 MILE 3 MILE 5 MILE
8,299 125,444 325,519

POPULATION

$119K+ 
1 MILE RADIUS

AVERAGE HH
INCOME

125K+ 
3 MILE RADIUS

POPULATION
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S O U T H  J O R D A N ,  U T A H
South Jordan City or “SoJo” is nestled in the Salt Lake Valley between 
the Wasatch Mountains on the East and the Oquirrh Mountains on 
the West part of the Salt Lake City metropolitan area, the city lies in 
the Salt Lake Valley along the banks of the Jordan River. Downtown 
Salt Lake City is approximately 18 miles north of South Jordan and 
the Salt Lake Regional Airport is approximately 19 miles away. South 
Jordan is currently the 5th fastest growing city in the nation (population 
increased 71.3% between 2000-2010 and 46.1% between 2010-2019) 
and was voted one of the “Top 20 best places to live in America” in 
2010, 2012, 2014 according to Money Magazine.

South Jordan was primarily a rural farming community when it became 
incorporated as a town in 1935. In 1960, the population was 1,354, 
and by 1970 the population had more than doubled to 2,942. Housing 
gradually started to replace farmland as the population once again 
more than doubled by 1980 to 7,492 and nearly doubled again by 1990 
to 13,106. South Jordan’s exponential growth since the early 1970s has 

brought all the challenges and opportunities of growth. The current 
population is estimated to be 73,666 (July 2019).

Construction has recently begun on the master-planned “Daybreak 
Community” for the entire western half of South Jordan, potentially 
doubling South Jordan’s population.  The community will encompass 
4,200 acres and began construction in 2004.  Construction is ongoing 
and, once complete, the community is expected to contain more than 
20,000 residential units and approximately 9.1 million square feet of 
commercial space. Daybreak’s many features include parks, single family 
homes, apartments, condos, town homes, retirement communities, 
Oquirrh Lake and Soda Row.

M A R K E T  O V E R V I E W
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