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A B O U T

Woven Together by a walkable streetscape, Crockett 
Row is an urban six city block mixed use destination 
for dining, entertainment, shopping, creative work-
space and luxury loft living. Crockett Row is located 
in the heart of Fort Worth’s thriving Cultural District - 
the city’s most vibrant neighborhood.

• Multiple opportunities for restaurant, service, and 
retailers. Please inquire for the most updated avail-
abilities.

 

• Join: 

P R O J E C T  S C O P E D E TA I L S

T R A F F I C  C O U N T S

• West 7th St.:          25,021 VPD-14
• University Dr:          23,583 VPD-14

DEMOGRAPHICS 1 mile 3 mile  5 mile

Est. Population 8,839 92,289 269,139
Avg. HH Income $79,194 $77,680 $69,210
Total Housing Units 4,685 35,840 92,489
Daytime Population 28,391 186,772 361,185
Medium Home Value $342,368 $203,220 $101,956
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S I T E  A E R I A L
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O B L I QU E  A E R I A L
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S I T E  P L A N
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F O O D  H A L L  S I T E  P L A N
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N E I G H B O R H O O D  V I B E
R E S TAU R A N T S

FOOD HALL
Food Hal l  a t  Crocket t  Row hous -
es bes t - in -c lass,  fas t -casual  food 
vendors in mini  res taurant  spaces 
that  range f rom 100 to 1,000 
square feet .

CONCRETE COWBOY
Par t  n ightc lub, par t  spor ts  bar, 
th is  indus t r ia l -ch ic meet ing 
place features l ive music & DJs.

FIRESIDE PIES
Ar t i san pizzas made in hot  wood-
f i red ovens, as wel l  as i tems that 
natura l ly compl iment  pizza. These 
inc lude hand-cu t  pas ta, market 
f resh sa lads, appet izers & deser ts . 

TOASTED
An eater y and bar featur ing only 
f resh, a l l -natura l  ingredients ;  gour -
met toas ts ,  specia l ty sandwiches, 
soups, sa lads, & desser t s .  local ly 
roas ted cof fees, teas, & ju ices.

THE BLUE FISH
The Blue F ish is  a Japanese Res tau -
rant  that  ser ves the f ines t  sushi , 
sashimi and ro l l s ,a lso of fers an 
ar ray of  As ian inspi red hot  dishes, 
sa lads and ar t i san desser t s .

MASHED
Homage to the Rebel l ious Amer i -
can spi r i t .  Trai lb lazing Food and 
Beverage highl ight ing memorable 
f lavors and dis t inc t  f reshness. 

SAVOR PATISSERIE
Handmade French Macarons that 
are equal ly beaut i fu l  and del ic ious, 
as wel l  as fun, hands -on macaron 
baking c lasses at  a l l  locat ions!

STIRR
New Amer ican hot  spot  for  lunch, 
dinner & brunch; a bus iness lunch, 
a happy hour cock tai l ,  an in t imate 
meal or a re laxed place to eat  and 
unwind wi th f r iends

ONI RAMEN
Oni Ramen is  an authent ic 
ramen shop in the greates t  c i ty 
in Texas. 

CINNAHOLIC
Known for i t s  cus tomizable c in -
namon ro l l s ,  Cinnahol ic has 30 
f ros t ing f lavors,  p lus more than 20
toppings. Cinnahol ic ’s  creat ions 
are f ree of  dai r y or eggs.

SALSA LIMON
Salsa L imón is  u t te r ly commi t ted to 
ser v ing unapologet ical ly Mexico 
Ci ty s ty le tacos. Pushing the l imi t s 
of  qual i ty  and f lavor to the highes t 
leve ls .

SOCIAL HOUSE
Socia l  House’s cuis ine, created by 
Chef Br ian Olenjack, focuses on 
Southern and Texas f lavors and are 
made f rom scratch.
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N E I G H B O R H O O D  V I B E
S E RV I C E  /  R E TA I L E R S

AMAZING LASH
 Amazing Lash Studio of fers the 
bes t  eyelash ex tens ion ser v ices 
for  dramat ic resu l t s  and th icker, 
longer lashes that  las t .

ITS A SECRET
I t ’s  A Secre t  Medspa of fers wel l -
ness and beauty programs that  are 
indiv idual ly des igned to help you 
achieve the resu l t s  you’ve always 
wanted.

WINK THREADING 
This gent le form of hai r  removal 
avoids contact  wi th the sk in and is  the 
most  hygienic process avai lable, be-
cause there are no chemicals or tools 
used as ide f rom a spool of  ant ibacte -
r ia l  th read.

HIATUS
Hiatus Spa + Ret reat  takes a f resh 
approach to wel lness and regular 
re laxat ion, empower ing ever yone to 
l ive a heal th ier,  happier l i fes ty le.

BOARDROOM
Boardroom Salon for  Men was created 
to provide a cool,  comfor table, mas -
cu l ine place for  men to get  a great 
hai rcu t ,  shave, or spa ser v ice – the 
u l t imate re laxed grooming exper ience 
for  men.

WEST ELM
West E lm does is  des igned to make 
an impact in ever yday l i fe,  f rom cre -
a t ing unique, af fordable des igns for 
modern l iv ing to i t s  communi ty -dr iven 
in -s tore events and col laborat ions.
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P H O T O S
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P H O T O S



T h o m a s  G l e n d e n n i n g
4 8 0 9  C O L E  AV E  S T E  3 0 0 ,  D A L L A S ,  T X  7 5 2 0 1

T H O M A S @ S H O P C O M PA N I E S . C O M

2 1 4 - 9 6 0 - 4 5 2 8  ( D I R E C T )

2 1 4 - 2 0 5 - 8 2 1 7  ( M O B I L E ) 

A s h l e y  O ’ M a l l e y
4 8 0 9  C O L E  AV E  S T E  3 0 0 ,  D A L L A S ,  T X  7 5 2 0 1

A S H L E Y @ S H O P C O M PA N I E S . C O M

2 1 4 - 9 6 0 - 4 6 2 1  ( D I R E C T )

2 1 4 - 6 7 9 - 7 2 2 9  ( M O B I L E ) 
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I N F O R M A T I O N  A B O U T  B R O K E R A G E  S E R V I C E S

T E X A S  L A W  R E Q U I R E S  A L L  R E A L  E S T A T E  L I C E N S E  H O L D E R S  T O  G I V E  T H E  F O L L O W I N G  I N F O R M A T I O N  A B O U T 
B R O K E R A G E  S E R V I C E S  T O  P R O S P E C T I V E  B U Y E R S ,  T E N A N T S ,  S E L L E R S  A N D  L A N D L O R D S .

TYPES OF REAL ESTATE LICENSE HOLDERS: 
 • A BROKER is responsible for all brokerage activities, including acts performed by sales agents sponsored by the broker. 
 • A SALES AGENT must be sponsored by a broker and works with clients on behalf of the broker. 

A BROKER’S MINIMUM DUTIES REQUIRED BY LAW (A client is the person or party that the broker represents):
 • Put the interests of the client above all others, including the broker’s own interests;
 • Inform the client of any material information about the property or transaction received by the broker;
 • Answer the client’s questions and present any offer to or counter-offer from the client; and 
 • Treat all parties to a real estate transaction honestly and fairly. 

A LICENSE HOLDER CAN REPRESENT A PARTY IN A REAL ESTATE TRANSACTION: 

AS AGENT FOR OWNER (SELLER/LANDLORD): The broker becomes the property owner’s agent through an agreement with the owner, usually in a written listing to sell or property management agree-
ment. An owner’s agent must perform the broker’s minimum duties above and must inform the owner of any material information about the property or transaction known by the agent, including informa-
tion disclosed to the agent or subagent by the buyer or buyer’s agent. 
AS AGENT FOR BUYER/TENANT: The broker becomes the buyer/tenant’s agent by agreeing to represent the buyer, usually through a written representation agreement. A buyer’s agent must perform the 
broker’s minimum duties above and must inform the buyer of any material information about the property or transaction known by the agent, including information disclosed to the agent by th e seller or 
seller’s agent. 

AS AGENT FOR BOTH - INTERMEDIARY: To act as an intermediary between the parties the broker must first obtain the written agreement of each party to the transaction. The written agreement must state 
who will pay the broker and, in conspicuous bold or underlined print, set forth the broker’s obligations as an intermediary. A broker who acts as an intermediary:

 • Must treat all parties to the transaction impartially and fairly;
 • May, with the parties’ written consent, appoint a different license holder associated with the broker to each party (owner and buyer) to communicate with, provide opinions and   
       advice to, and carry out the instructions of each party to the transaction.
 • Must not, unless specifically authorized in writing to do so by the party, disclose: 
  o that the owner will accept a price less than the written asking price;
  o that the buyer/tenant will pay a price greater than the price submitted in a written offer; and
  o any confidential information or any other information that a party specifically instructs the broker in writing not to disclose, unless required to do so by law. 

AS SUBAGENT: A license holder acts as a subagent when aiding a buyer in a transaction without an agreement to represent the buyer. A subagent can assist the buyer but does not represent the buyer 
and must place the interests of the owner first. 

TO AVOID DISPUTES, ALL AGREEMENTS BETWEEN YOU AND A BROKER SHOULD BE IN WRITING AND CLEARLY ESTABLISH: 
 • The broker’s duties and responsibilities to you, and your obligations under the representation agreement.
 • Who will pay the broker for services provided to you, when payment will be made and how the payment will be calculated. 

LICENSE HOLDER CONTACT INFORMATION: This notice is being provided for information purposes. It does not create an obligation for you to use the broker’s services. Please acknowledge receipt of this 
notice below and retain a copy for your records.

Licensed Broker/Broker Firm Name License No. Email Phone
    SHOP COMPANIES            9002835        shop@shopcompanies.com         214.960.4545     

Designated Broker of Firm License No. Email Phone
    RAND HOROWITZ            513705        rand@shopcompanies.com         214.242.5444     


