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RESTON, VIRGINIA

THE MARKET
Reston Parkway & Sunrise Valley Drive

R E S T O N ,  V I R G I N I A
sf of space19.7M

OFFICE MARKET

people

average household
income

227,193

160,662

5 MILE

5 MILE

POPULATION

employees
141,423

5 MILE

employees
93,381

3 MILE

employees
30,614

1 MILE

DAYTIME POPULATION

INCOME

3RD
HIGHESTincome county 

in the U.S.

SECOND
LARGEST

office market

IN FAIRFAX
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MARKET AERIAL



BLOCK C

BLOCK E

BLOCK H

BLOCK D

BLOCK F

BLOCK G

58 TOWNHOMES FOR SALE
RETAIL - 5,000 SF

151 RENTAL RESIDENCES
CINEMA - 38,800 SF

ENTERTAINMENT - 30,200 SF
RETAIL - 5,500 SF

RESIDENTIAL UNITS - 406
RETAIL - 29,700 SF

OFFICE - 800,000 SF

165 CONDOS FOR SALE
RETAIL - 19,300 SF

GROCERY - 80,800 SF
RETAIL - 6,000 SF

RESIDENTIAL UNITS - 350

OFFICE - 253,000 SF
RETAIL - 15,600 SF
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EXISTING
457,000 SF

OFFICE

EXISTING 
418,000 SF 

OFFICE
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THE PROJECT

2022



756 PARKING
SPACES

ENTERTAINMENT/CINEMA 74 PARKING
SPACES

CRESCENT PARK
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500 RETAIL
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RETAIL OFFICERESIDENTIAL PARKING SERVICEANCHOR RETAIL

58 TOWNHOMES
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3.5M SQ FT MIXED USE

1.5M SQ FT OFFICE

250,000 SQ FT of RETAIL

1,250 RESIDENTIAL UNITS

150 KEY HOTEL

5.6 ACRES of PUBLIC GREEN SPACE

650’PROJECT
SUMMARY
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BLOCK GRENDERINGS
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RENDERINGS VIEW FROM THE METRO- BLOCK  H
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RENDERINGS



Information herein has been obtained from sources believed to be reliable. While we do not doubt its accuracy, we have not verified it and make no guarantee, warranty or representation about it. Independent confirmation of its accuracy and completeness is your responsibility, H&R Retail, Inc.
Source: (ArcGIS Business Analyst) http://www.arcgis.com

5 MILE KEY FACTS

5 MILE POPULATION BY AGE

5 MILE INCOME THE METRO: RESTON TOWN CENTER STATIONMAP: RESTON, VIRGINIA

5 MILE EMPLOYMENT

White Collar

$544,145 $58,035 $119,049 $160,662

81,985
Households

227,193
Population

Median Home Value

$200,000+

$150,000-$199,999

$100,000-$149,999
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Per Capita Income Median Household
Income
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Rate
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Servicespercentage of households

5 MILE HOUSEHOLD INCOME
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SV 2002
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DEMOGRAPHIC SUMMARY
THE NEIGHBORHOOD
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PROFILE
THE NEIGHBORHOOD

ENTERPRISING PROFESSIONALS: OUR NEIGHBORHOOD
• Almost half of households are married couples, and 30% are 

single person households.
• Housing is a mixture of suburban single-family homes, row 

homes, and larger multiunit structures.
• Close to three quarters of the homes were built after 1980; 

22% are newer, built after 2000.
• Renters make up nearly half of all households.

TOP TIER: OUR NEIGHBORHOOD
• Married couples without children or married couples with older children dominate this market.
• Housing units are owner occupied with the highest home values—and above average use of 

mortgages.
• Neighborhoods are older and located in the suburban periphery of the largest metropolitan 

areas, especially along the coasts.

TOP TIER: WHO ARE WE?
The residents of the wealthiest Tapestry market, Top Tier, earn more than three times the US household 
income. They have the purchasing power to indulge any choice, but what do their hearts’ desire? Aside 
from the obvious expense for the upkeep of their lavish homes, consumers select upscale salons, spas, 
and fitness centers for their personal well-being and shop at high-end retailers for their personal effects. 
Whether short or long, domestic or foreign, their frequent vacations spare no expense. Residents fill 
their weekends and evenings with opera, classical music concerts, charity dinners, and shopping. 
These highly educated professionals have reached their corporate career goals. With an accumulated 
average net worth of over 1.5 million dollars and income from a strong investment portfolio, many of 
these older residents have moved into consulting roles or operate their own businesses.

TOP TIER
12% of Households

ENTERPRISING PROFESSIONALS
27.4% of Households

ENTERPRISING PROFESSIONALS: WHO ARE WE?
Enterprising Professionals residents are well educated and climbing the ladder in STEM (science, 
technology, engineering, and mathematics) occupations. They change jobs often and therefore choose 
to live in condos, town homes, or apartments; many still rent their homes. The market is fast-growing, 
located in lower density neighborhoods of large metro areas. Enterprising Professionals residents 
are diverse, with Asians making up over one-fi fth of the population. This young market makes over 
one and a half times more income than the US median, supplementing their income with high-
risk investments. At home, they enjoy the Internet and TV on high-speed connections with premier 
channels and services.
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PROFILE
THE NEIGHBORHOOD

PROFESSIONAL PRIDE: OUR NEIGHBORHOOD
• Typically owner occupied (Index 173), single-family homes are in newer neighbor hoods: 59% of 

units were built in the last 20 years.
• Neighborhoods are primarily located in the suburban periphery of large metropolitan areas.
• Most households own two or three vehicles; long commutes are the norm.
• Homes are valued at more than twice the US median home value, although three out of four 

homeowners have mortgages to pay off.
• Families are mostly married couples (almost 80% of households), and more than half of these 

families have kids. Their average household size, 3.11, refl ects the presence of children.

PROFESSIONAL PRIDE
13.7% of Households

PROFESSIONAL PRIDE: WHO ARE WE?
Professional Pride consumers are well-educated career professionals that have prospered through 
the Great Recession. To maintain their upscale suburban lifestyles, these goal oriented couples work, 
often commuting far and working long hours. However, their schedules are fi ne-tuned to meet the 
needs of their school age children. They are fi nancially savvy; they invest wisely and benefit from 
interest and dividend income. So far, these established families have accumulated an average of 
1.5 million dollars in net worth, and their annual household income runs at more than twice the US 
level. They take pride in their newer homes and spend valuable time and energy upgrading. Their 
homes are furnished with the latest in home trends, including finished basements equipped with 
home gyms and in-home theaters.

URBAN CHIC: OUR NEIGHBORHOOD
• More than half of Urban Chic households include married couples; 30% 

are singles.
• Average household size is slightly lower at 2.37.
• Homes range from prewar to recent construction, high-rise to single 

family. Over 60% of householders live in single-family homes; more than 
one in four live in multiunit structures.

• Two-thirds of homes are owner occupied.
• Major concentrations of these neighborhoods are found in the suburban 

periphery of large metropolitan areas on the California coast and along 
the East Coast.

• Most households have two vehicles available. Commuting time is slightly 
longer, but commuting by bicycle is common (Index 236).

URBAN CHIC
10.5% of Households

URBAN CHIC: WHO ARE WE?
Urban Chic residents are professionals that live a sophisticated, exclusive lifestyle. Half of all households 
are occupied by married-couple families and about 30% are singles. These are busy, well-connected, 
and well-educated consumers—avid readers and moviegoers, environmentally active, and fi nancially 
stable. This market is a bit older, with a median age of almost 43 years, and growing slowly, but steadily.
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PLEASE CONTACT:
Bradley A. Buslik

240.482.3609
bbuslik@hrretail.com

David A. Ward
240.482.3617

dward@hrretail.com

Information herein has been obtained from sources believed to be 
reliable.  While we do not doubt its accuracy, we have not verified 
it and make no guarantee, warranty or representation about it.  
Independent confirmation of its accuracy and completeness is your 
responsibility, H&R Retail, Inc.
Source: Esri, Esri and Bureau of Statistics 120117


