
CASA ANATEGA
634 ANACAPA ST.
SANTA BARBARA, CA 93101
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NOW AVAILABLE  
FOR LEASE

Brand new downtown mixed-use 

development

Corner retail spaces ranging from 

±1,692–±5,615 SF

Ideal for restaurant, coffee shop, 

bank or other retail/office use
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Brand new corner retail space in a beautiful Spanish-style, Class A 

building located in downtown Santa Barbara on the corner of Anacapa 

and Ortega Streets, one block from State Street and directly across from 

City Parking Lot #10 with 553 spaces. These spaces will sit below 30 new 

luxury apartments and offer an ideal opportunity for restaurant, coffee 

shop, bank or other retail/office use. Contact Listing Agents for details.

Offering Specifics

Lease Rates Suite A: $4.00/SF NNN
Suite B: $3.25/SF NNN
Suite C: $3.25/SF NNN

Combined: $3.50/SF NNN

Sizes Suite A: ±2,131 SF (Includes ±325 SF Patio)
Suite B: ±1,792 SF (Includes ±272 SF Patio)
Suite C: ±1,692 SF

Combined: ±5,615 SF

TIA TBD

Floor 1st

Parking 2 spaces in rear of building (553 parking spaces in 
the public lot across the street). MOnthly parking 
available in the public lot across the street for 
$140/month.

Restrooms Private

HVAC New

Zoning C-2 (General Commercial)

Term 5–10 Years

Available Immediately

Restaurants Improvements Grease Trap & Hood Chase
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901 State St

Santa Barbara, CA 93101

Population
Estimated Population (2018) 30,627 92,520 114,747
Projected Population (2023) 31,245 94,483 117,276
Census Population (2010) 29,019 88,396 109,489
Census Population (2000) 29,537 90,834 111,278

Projected Annual Growth (2018-2023) 618 0.4% 1,963 0.4% 2,529 0.4%

Historical Annual Growth (2010-2018) 1,608 0.7% 4,124 0.6% 5,258 0.6%

Historical Annual Growth (2000-2010) -518 -0.2% -2,438 -0.3% -1,789 -0.2%

Estimated Population Density (2018) 9,752 psm 3,273 psm 1,462 psm

Trade Area Size 3.1 sq mi 28.3 sq mi 78.5 sq mi

Households
Estimated Households (2018) 12,374 36,577 45,754
Projected Households (2023) 12,698 37,565 47,030
Census Households (2010) 11,695 34,917 43,609
Census Households (2000) 11,434 35,417 43,936

Projected Annual Growth (2018-2023) 324 0.5% 988 0.5% 1,276 0.6%

Historical Annual Change (2000-2018) 940 0.5% 1,160 0.2% 1,818 0.2%

Average Household Income
Estimated Average Household Income (2018) $82,231 $120,919 $128,667
Projected Average Household Income (2023) $99,559 $150,251 $159,895
Census Average Household Income (2010) $60,060 $86,278 $93,540
Census Average Household Income (2000) $48,993 $72,407 $78,604

Projected Annual Change (2018-2023) $17,328 4.2% $29,331 4.9% $31,228 4.9%

Historical Annual Change (2000-2018) $33,238 3.8% $48,512 3.7% $50,063 3.5%

Median Household Income
Estimated Median Household Income (2018) $62,441 $88,786 $92,836
Projected Median Household Income (2023) $72,289 $102,262 $105,927
Census Median Household Income (2010) $47,998 $63,363 $65,477
Census Median Household Income (2000) $37,459 $53,849 $57,378

Projected Annual Change (2018-2023) $9,847 3.2% $13,475 3.0% $13,090 2.8%

Historical Annual Change (2000-2018) $24,982 3.7% $34,937 3.6% $35,458 3.4%

Per Capita Income
Estimated Per Capita Income (2018) $33,478 $48,049 $51,601
Projected Per Capita Income (2023) $40,711 $59,977 $64,412
Census Per Capita Income (2010) $24,205 $34,080 $37,257
Census Per Capita Income (2000) $19,018 $28,071 $30,954

Projected Annual Change (2018-2023) $7,233 4.3% $11,928 5.0% $12,811 5.0%

Historical Annual Change (2000-2018) $14,460 4.2% $19,978 4.0% $20,647 3.7%

Estimated Average Household Net Worth (2018) $689,672 $1,303,297 $1,393,612

1 mi radius 3 mi radius 5 mi radius
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Transportation To Work (2015)
Worker Base Age 16 years or Over 16,574 47,784 58,779
Drive to Work Alone 8,895 53.7% 30,377 63.6% 38,233 65.0%
Drive to Work in Carpool 1,910 11.5% 4,754 9.9% 5,648 9.6%
Travel to Work by Public Transportation 1,571 9.5% 2,819 5.9% 3,071 5.2%
Drive to Work on Motorcycle 58 0.4% 304 0.6% 362 0.6%
Bicycle to Work 1,369 8.3% 2,428 5.1% 2,699 4.6%
Walk to Work 1,853 11.2% 3,401 7.1% 3,641 6.2%
Other Means 39 0.2% 217 0.5% 283 0.5%
Work at Home 879 5.3% 3,485 7.3% 4,842 8.2%

Daytime Demographics (2018)
Total Businesses 4,361 7,485 8,831
Total Employees 42,305 71,587 84,707
Company Headquarter Businesses 31 0.7% 50 0.7% 53 0.6%
Company Headquarter Employees 2,188 5.2% 7,365 10.3% 7,507 8.9%

Employee Population per Business 9.7 to 1 9.6 to 1 9.6 to 1
Residential Population per Business 7.0 to 1 12.4 to 1 13.0 to 1
Adj. Daytime Demographics Age 16 Years or Over 49,293 97,602 119,461

Labor Force
Labor Population Age 16 Years or Over (2018) 25,440 78,038 96,744

Labor Force Total Males (2018) 12,961 50.9% 38,711 49.6% 47,530 49.1%
Male Civilian Employed 9,823 75.8% 27,715 71.6% 32,907 69.2%
Male Civilian Unemployed 279 2.2% 823 2.1% 980 2.1%
Males in Armed Forces 6  - 28 0.1% 28 0.1%
Males Not in Labor Force 2,853 22.0% 10,145 26.2% 13,615 28.6%

Labor Force Total Females (2018) 12,479 49.1% 39,327 50.4% 49,214 50.9%
Female Civilian Employed 8,623 69.1% 24,266 61.7% 29,043 59.0%
Female Civilian Unemployed 248 2.0% 566 1.4% 781 1.6%
Females in Armed Forces  -  - 13  - 13  - 
Females Not in Labor Force 3,608 28.9% 14,482 36.8% 19,378 39.4%

Unemployment Rate 12,961 2.1% 38,711 1.8% 47,530 1.8%

Labor Force Growth (2010-2018) -1  - 9  - -15  - 
Male Labor Force Growth (2010-2018) -1  - 5  - -8  - 
Female Labor Force Growth (2010-2018)  -  - 4  - -7  - 

Occupation (2015)
Occupation Population Age 16 Years or Over 18,447 51,973 61,964

Occupation Total Males 9,824 53.3% 27,710 53.3% 32,915 53.1%
Occupation Total Females 8,623 46.7% 24,262 46.7% 29,049 46.9%

Management, Business, Financial Operations 2,438 13.2% 8,453 16.3% 10,583 17.1%
Professional, Related 3,708 20.1% 12,899 24.8% 15,548 25.1%
Service 5,451 29.5% 12,606 24.3% 14,471 23.4%
Sales, Office 4,007 21.7% 10,855 20.9% 13,187 21.3%
Farming, Fishing, Forestry 450 2.4% 1,113 2.1% 1,293 2.1%
Construction, Extraction, Maintenance 1,339 7.3% 3,056 5.9% 3,462 5.6%
Production, Transport, Material Moving 1,054 5.7% 2,992 5.8% 3,419 5.5%

White Collar Workers 10,152 55.0% 32,206 62.0% 39,319 63.5%
Blue Collar Workers 8,294 45.0% 19,767 38.0% 22,645 36.5%

1 mi radius 3 mi radius 5 mi radius

Traffic Counts 

 

D E M O G R A P H I C S

634 Anacapa St.

1 Mile 3 Miles 5 Miles

Traf fic Count s

Southbound Anacapa St. at Ortega St. (One-way) 9,730  ADT

Eastbound Ortega St. at Anacapa St.  5,699 ADT

Traffic Counts from The City of Santa Barbara  
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Suite A
±2,131 SF (Includes ±325 SF Patio)  

$4.00/SF NNN

Suite B
±1,792 SF (Includes ±272 SF Patio)  

$3.25/SF NNN

Suite C
±1,692 SF  

$3.25/SF NNN

Combined:  ±5,615 SF  |  $3.25/SF NNN

*Bathrooms shown on the floorplan are conceptual. Landlord will provide a Tenant Improvement Allowance and the tenant will be responsible for their interior buildout, including bathrooms.
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P R O P E R T Y  P H O T O S
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Symbolizing the ultimate in casual California lifestyle, Santa Barbara is undoubtedly one of 
America’s most desirable destinations to live and travel.

Located on a pristine coastline approximately 337 miles south of San Francisco and 93 miles 

north of Los Angeles, Santa Barbara is nestled between the Pacific Ocean and the Santa 

Ynez Mountains. This stretch of coast is known as the “American Riviera” because of its 

mild Mediterranean climate.

With a population of approximately 92,101, Santa Barbara is both small and vibrant. Locals 

and visitors are drawn to the city’s charming downtown and picturesque State Street 

with its rich Spanish architecture and historical sites, wide variety of shops and galleries, 

numerous Zagat-rated restaurants and thriving open-air shopping centers like the famed 

Paseo Nuevo Mall. Pristine, sunny beaches, an exapansive harbor and countless outdoor 

attractions including the Santa Barbara Zoo, Santa Barbara Mission, Stearns Wharf and 

Santa Barbara Museum of Natural History all add to the area’s appeal. And with nearly 220 

vineyards within a short drive, Santa Barbara County is a renowned wine region offering an  

                  array of some of the finest labels in the world.

Santa Barbara | The American Riviera

“Best Beach Town”
Sunset Magazine’s 2015 Inaugural Travel Awards

“The 12 Best Cities 
for a Weekend Getaway”

U.S. News & World Report 

“30 Best Small Cities 
in America” 

Condé Nast Traveler’s Readers’ Choice Awards

T H E  M A R K E T
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Approx. 7.2 Million visitors to the South Coast in 2017.

Visitor split — 67.4% California Travelers, 17% Other US 
States, 17% International.

24% of visitors spend at least 1 night in area hotels. 
Average trip length 3 days / 2.4 nights.

$1.9 Billion in direct visitor spending annually.

The region is home to 220 vineyards and 23,000 acres of 
vineyards.

Tourism & Hospitality Industry supports roughly 18,341 jobs.

Source: 2016/2017 Destination Analysts & Visit Santa Barbara

Tourism

Annually, Santa Barbara welcomes more than 7.2 million tourists and 
approximately 30 cruise ships which generate over $1.9 billion in visitor 
spending. 

Santa Barbara is sometimes referred to as the American Riviera. Its beautiful beaches, majestic mountains, and 

colorful culture make Santa Barbara a premier resort destination as well as an attraction for neighbor counties such 

as Ventura County (population 854,223), San Luis Obispo County (population 252,631) and Los Angeles County 

(population 10,163,507). World-class accommodations and dining await many visitors. From the City, you are just 

minutes away from Santa Barbara wine country. The gorgeous Santa Ynez Valley, with its breath-taking vistas, is 

home to such notable attractions as Solvang and the Chumash Reservation. 

The travel and tourism sector continues to be a driving force behind Santa Barbara County’s economy. In 2019, leisure 

and hospitality workers totaled 28,614, according to UCSB’s Economic Forecast Project. (Compare that to 4,009 

workers in the tech industry, 18,341 in retail and 23,035 in farming.) Annual spending by travelers to the South Coast 

totals more than $1.9 billion and generates more than $45 million in yearly tax revenues, according to Destination 

Analysts, a tourism market research firm.

T H E  M A R K E T
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21 HAPPY CANYON VINEYARD 30FREQUENCY WINE CO.

08 SILVER 32BARDEN

24 CEBADA VINEYARD

13 GRASSINI FAMILY VINEYARDS

23JAMIE SLONE WINES

20SANFORD WINERY 05 CARR WINERY
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03WHITCRAFT WINERY
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28 PARADISE SPRINGS WINERY
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35 FOLDED HILLS

(Wineries are numbered according to the order they joined the Urban Wine Trail.)

Funk Zone
La Arcada
Midtown
Presidio
Goleta
Montecito
Summerland

SummerlandMontecitoGoleta

The Urban Wine Trail

Santa Barbara’s acclaimed Urban Wine Trail offers novices and aficionados 

the opportunity to learn about and taste wines of many different varieties 

crafted from Santa Barbara County’s finest vineyards. With 35 tasting rooms 

conveniently located in the Funk Zone just blocks from downtown and the beach, 

the wine trail was created to provide the ideal adventure for those wanting to sip 

and savor without the lengthy car ride.

A uniquely “green” experience, the Urban Wine Trail can be navigated entirely 

by foot, bike or even pedicab, allowing for detours to shop, sight see and sink 

your toes in the sand. While rolling hills and breathtaking vineyards are 

certainly a treat, this urban option is a dream for those looking to maximize their 

wine tasting experience without ever leaving the excitement and amenities of 

downtown Santa Barbara and the beach.

M A R K E T  O V E R V I E W


