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Walmart-Achored Shopping Center

1739 S Victoria Ave.
Ventura, CA 93003
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Property Overview » _
The 19,295 SF building for lease is

located in The Ventura Shopping

19,295 SF Available
Center.

Walmart-anchored shopping center 2

Located on Victoria Avenue with easy access to Ventura
Freeway

Ample store frontage and facade signage potential

Shopping center tenants include Trader Joe's, IHOP,

GNC, and Carl's Jr.

Price: $14.50/SF NNN

colliers.com/1094584

This document has been prepared by Colliers International for advertising and general information only. Colliers International makes no guarantees, representations
or warranties of any kind, expressed or implied, regarding the information including, but not limited to, warranties of content, accuracy and reliability. Any interested
party should undertake their own inquiries as to the accuracy of the information. Colliers International excludes unequivocally all inferred or implied terms, conditions

and warranties arising out of this document and excludes all liability for loss and damages arising there from. This publication is the copyrighted property of Colliers
International and/or its licensor(s). ©2021. All rights reserved.




Population Trends & Key Indicators

1739 S Victoria Ave, Ventura, California, 93003 | 5 mile radius
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Approximately 63 Miles
to Los Angeles, CA

Contact Us

Cody Persyn
Senior Vice President | Houston
+1713 8302194
cody.persyn@colliers.com
Ventura
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1233 West Loop South
Suite 900

Houston, TX 77027
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