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2018 and 2023 Esri Forecasts. Converted Census 2000 data into 2010 geography CHAMGINKS HYATTSVILLE, MD
Lat/Lon: 38.96852/-76.95213

POPULATION SUMMARY 2018 POPULATION 15+ BY MARITAL STATUS 2018 HOUSEHOLDS BY INCOME 2018 EMPLOYED POPULATION 16+ BY OCCUPATION
2000 Total Population 20,228 185,015 483,849 Total Population 15+ 20,617 171,849 455,828 <$15,000 6.8% 9.5% 12.1% White Collar 65.9% 49.4% 57.3%
2010 Total Population 21,930 197,019 507,858 Never Married 48.7% 54.1% 51.1% $15,000 - $24,999 71.6% 8.2% 1.7% Management/Business/Financial 15.9% 9.8% 13.5%
2018 Total Population 24,914 209,648 554,687 Married 39.1% 34.0% 35.5% $25,000 - $34,999 8.0% 9.0% 7.9% Professional 31.7% 20.3% 23.9%
2018 Group Quarters 645 14,282 23,071 Widowed 3.2% 4.1% 4.5% $35,000 - $49,999 13.5% 12.9% 11.8% Sales 7.7% 8.0% 7.7%
2023 Total Population 27,200 217,177 582,872 Separated or Divorced 9.1% 7.8% 8.8% $50,000 - $74,999 19.0% 18.6% 17.3% Administrative Support 10.6% 11.4% 12.1%
2018-2023 Annual Rate 1.77% 0.71% 1.00% $75,000 - $99,999 12.3% 13.3% 12.8% Services 22.8% 27.8% 24.8%
. . 2018 POPULATION 25+ BY EDUCATIONAL ATTAINMENT
2018 Total Daytime Population 17,348 178,397 515,805 $100,000 - $149,999 14.9% 15.9% 15.4% Blue Collar 11.3% 22.8% 17.9%
Total 16,478 129,732 367,907
Workers 6,823 78,962 255,243 $150,000 - $199,999 9.4% 6.8% 7.5% Farming/Forestry/Fishing 0.1% 0.5% 0.3%
Less than 9th Grade 12.4% 18.9% 11.4%
Residents 10,525 99,435 260,562 ’ ’ ’ $200,000+ 8.5% 5.7% 7.6% Construction/Extraction 5.5% 11.7% 7.5%
9th - 12th Grade, No Diploma 5.2% 8.5% 7.7%
. ’ ’ ’ Average Household Income $93,181 $81,123 $86,925 Installation/Maintenance/Repair 1.5% 2.5% 2.3%
High School Graduate 16.8% 21.1% 20.1%
2018 POPULATION BY AGE g ’ ’ " Median Household Income 566,451 $61,485 $62,848  Production 1.7% 2.9% 2.4%
. GED/Alternative Credential 2.0% 2.5% 2.6%
Population Age 0 - 4 6.0% 6.3% 6.2% ’ ’ ® PerCapita Income §33,412 §25,959 $31,383 Transportation/Material Moving 27% 5.2% 5.5%
0, 0, 0
Population Age 3 -5 o7 6% o ome sl e - - - 2018 OWNER OCCUPIED HOUSING UNITS BY VALUE
i 0, 0, 0,
Population Age 10 - 14 5.5% 5.6% 5.7% SRR B2 e e A7% 2018 CONSUMER SPENDING
) Bachelor's Degree 203% 14.9% 1819 ol 3,604 29,809 88,524
Population Age 15 - 24 16.6% 20.1% 15.9% = = - Apparel & Services: Total $ $22,034,826  $143,209,445  $459,682,201
. 0 0 5 Graduate/Professional Degree 23.8% 14.1% 19.3% <350,000 1.3% 1.5% 1.4% o o o
Population Age 25 - 34 18.7% 16.5% 16.8% 50,000 $99,999 - - 1705 Average Spent $2,508.23 $2,201.49 $2,339.75
Population Age 35 - 44 13.9% 13.3% 13.9% HOUSEHOLDS SUMMARY 100,000 - $149,999 e e e Education: Total $ $15,416,238 $96,063,678  $313,810,265
Population Age 45 - 54 11.9% 11.0% 11.9% 2000 Households 7531 62,021 7129 §150,000-$199.999 - - Jo%  MverageSpent $1,754.84 $1,476.74 $1,597.28
Population Age 55 - 64 10.8% 9.9% 11.2% 2000 Average Household Size 264 277 262 $00,000-$249,999 13.2% 133% 9.9% Entertainment/Recreation: Total $ $30,727,278  $198,610,878 638,612,389
Population Age 65 - 74 7.0% 6.6% 7.5% 2010 Households 7,773 62,149 180,492 $250,000 - $299,999 10.1% 12.2% 10.1% Average Spent $3,497.70 $3,053.16 $3,250.50
Population Age 75 - 84 2.7% 3.1% 3.5% 2010 Average Household Size 274 2.95 269 6300,000-$399.999 o T 1390,  FoodatHome: Total § §49,453,455  $325327,543  $1,037,147,704
Population Age 85 + 1.1% 1.4% 16% 2018 Households 8,785 65,051 196466 <400,000- 499,999 - — 1510 verage Spent $5,629.31 $5,001.12 $5,279.02
Population Age 18 + 79.6% 78.9% 79.1% 2018 Average Household Size 276 3.00 B 500.000- 5740999 o o 1910  Food Away from Home: Total §35430,374  $229,342343  $729,642,315
Median Age 335 32.1 34.7 2023 Households 9,567 67,278 206,696 $750,000 - $999,999 3.5% 16% 5.6% Average Spent $4,033.05 $3,525.58 $3,713.84
2023 Average Household Size 278 302 271 $1,000,000+ 0.3% 0.5% 1.8% Health Care: Total $ $51,435,254 $336,956,088  $1,081,325,918
2018 POPULATION BY SEX 2018-2023 Annual Rate 1.72% 0.68% 102%  pyerage Home Value §350,395 $350,866 sas180 Veragespent 3545490 3517988 35.503.88
Male Population 12,632 106,572 3242 00 Families 4,564 37,882 103,955 EMPLOYED POPULATION 16+ BY INDUSTRY HH Furnishings & Equipment: Total § §20099,707  $130346733  $412,722,822
i 2018 16+
Female Population 2282 L VA 2010 Average Family Size 335 3.4 336 Average Spent $20879 00376 $210073
2018 POPULATION BY RACE/ETHNICITY 2018 Familles 5,070 39149 e od L ULz 300313 personal Care Products & Services: Total $ 8143607 $52,804231  $168,073,912
Agriculture/Mini 0.2% 0.3% 0.2%
: 0 0 0 2018 Average Family Size 341 357 337 Mgrculture/Mining ° ° ®  Average Spent $926.99 $811.74 $855.49
i 0, 0, 0,
White Alone 34.00A> 27.5 j) 26.7 j) p—— 5495 20,255 116,143 Construction 6.6% 13.1% 9.0% Shelter: Total § §174567,876  $1.133.835710  $3,675,020,310
i 0, 0, 0,
Black Alone 32.80Aa 37.0043 45.7OAJ 2023 Mverage FamilySize 344 360 337 Manufacturing 2.0% 2.0% 1.8% Average Spent $19,871.13 $17,429.95 $18.705.63
il i 0, [ 0,
American Indian Alone 0.5% 0.9% 0.7% 2016-2023 Annual Rate 162% 0.56% e Ek U2 10% " Support Payments/Cash Contributions/ $23383,636  $150,894218  $496,567,370
Asian Alone 5.8% 4.7% 4.6% Retail Trade 6.8% 7.9% 7.5% Gifts in Kind: Total $
Pacific Islander Alone 0.1% 0.1% 0.1% HOUSING UNIT SUMMARY Transportation/Utilities 2.2% 3.5% 4.4% Average Spent $2,661.77 $2,319.63 $2,527.50
Some Other Race Alone 22.0% 25.0% 17.7% 2018 Housing Units 9,347 70,655 213,402 Information 1.4% 1.6% 2.1% Travel: Total § $20,960,868 $134,057,211 $432,991,879
Two or More Races 4.9% 4.8% 4.6% Owner Occupied Housing Units 38.6% 42.2% 41.5% Finance/Insurance/Real Estate 5.9% 4.2% 47%  Average Spent $2,385.98 $2,060.80 $2,203.90
Hispanic Origin 35.9% 41.6% 30.5% Renter Occupied Housing Units 55.4% 49.9% 50.6% Services 63.2% 59.2% 59.4% Vehicle Maintenance & Repairs: Total $ $10,388,166 $67,864,868  $213,566,821

Diversity Index 87.8 89.0 83.8 Vacant Housing Units 6.0% 7.9% 7.9% Public Administration 10.3% 6.9% 9.9% Average Spent $1,182.49 $1,043.26 $1,087.04
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240.482.3610 (direct)
301.656.3030 (office)
lhoffman@hrretail.com

410.215.5311 (direct)
410.308.0800 (office)
syurow@hrretail.com

240.482.3604 (direct)
301.656.3030 (office)
bmitchell@hrretail.com

7201 Wisconsin Avenue | Suite 600
Bethesda, MD 20814

Telephone 301.656.3030

2800 Quarry Lake Drive | Suite 320
Baltimore, MD 21209

Telephone 410.308.0800

www.hrretail.com

Information herein has been obtained from sources believed to be reliable. While we do not doubt
its accuracy, we have not verified it and make no guarantee, warranty or representation about it.
Independent confirmation of its accuracy and completeness is your responsibility, H&R Retail, Inc.
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