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A B O U T

Premier infill restaurant/retail opporuntity in the highly 
sought Knox-Henderson district. The 1.3 mile stretch 
features a wide array of eclectic businesses ranging 
from restaurants and bars, coffee shops, beauty salons, 
to boutique apparel and furniture. Henderson Ave has 
served as a well-established destination for young affluent 
professionals in Dallas in recent years with even more 
promising development in the works under Open Realty 
Advisors plans to bring additional office, living, and retail 
space to the trade area. The site features one of the last 
few free-standing buildings along with excellent visibility to 
both foot and vehicle traffic.

• 1,600 sf building with 500 sf patio
• Exclusive parking

 
• Join: 

P R O J E C T  S C O P E D E TA I L S

T R A F F I C  C O U N T S

• Henderson Ave.:			   19,489 VPD
• Greenville Ave.:			   24,238 VPD
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S I T E  A E R I A L
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T R A D E  A E R I A L
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N E I G H B O R H O O D  V I B E
R E S TAU R A N T S  &  BA R S

GEMMA
Relaxed out f i t  decked in whi te 
& blue wi th a coas ta l  Cal i for -
n ia fee l  ser v ing New Amer ican 
bi tes.

DESERT RACER
A casual  cant ina wi th a com-
binat ion of  Baja Cant ina and 
Southwestern Amer ican in f lu -
ences. 

PIE TAP
We are hones t  ar t i sans who house craf t 
wi th bes t  avai lable ingredients .  Our food 
and dr inks are created not  made, and the 
end exper ience is  an explos ion of  ar t  and 
scent  that  resu l t s  in edib le, dr inkable and 
lovable masterpieces.

TEI  TEI 
Sushi ,  Tokyo-s ty le robata & 
sake, a long wi th o ther Japanese 
fare, ro l led out  in a modern 
space.

SMITHY
At Smi thy’s,  you wi l l  f ind cus ine 
dabbing in g lobal f lavors whi le 
keeping i tems fami l iar  & ap-
proachable. 

SHELL SHACK
Customizing your seafood favor i tes jus t 
the way you l ike i t .  F rom the f lavor of  our 
in fused seasonings to the leve l  of  heat, 
the choice is  a l l  yours!  Boi led, shucked, 
gr i l led, or f r ied, we ser ve a l i t t le bi t  o f 
ever y th ing.

LOUIE’S
Old-school hangout ser v ing 
up beer,  cock tai l s  & th in -c rus t 
p izza in a casual ,  no -nonsense 
se t t ing.

WHIPPERSNAPPER
With a disco v ibe, pin -up wal l  ar t , 
and jus t  the r igh t  amount of  k i t sch, 
The Whip is  par t  rowdy dive, par t 
per fec t  ’70s nos ta lgia.

BARCADIA
Playfu l  venue for  bar bi tes,  a 
big beer menu & games galore, 
f rom vin tage arcade games to 
skeebal l .

JACK & GINGERS
An I r i sh pub boas t ing 82+ 
beers on tap, towers of  I r i sh 
whiskey, del ic ious food, and 
soccer games galore.

HOUNDSTOOTH 
Houndstooth ser ves up cof fee, 
tea, pas t r ies and breakfas t  ta -
cos. I t  a lso of fers f ree Wi-F i .

BARCELONA WINE BAR
The cuis ine is  c lean and rus t ic, 
wi th tapas shaped by Medi ter ra -
nean, Spanish, and South Amer i -
can in f luences. Near ly 400 wines 
are featured on the wine l i s t .

THE PORCH
The Porch, Down home food & 
uptown cocktai l s  wi th a large 
assor tment  of  smal l  p la tes,  pre -
mium burgers,  sandwiches.

HIGH FIVES
High F ives is  a neighborhood bar 
and res taurant  that  ser ves fas t , 
f resh, casual ,  food. Pat io area is 
dog f r iendly.

FIRESIDE PIES
Ar t i san pizzas made in hot  wood- f i red 
ovens. These inc lude hand-cu t  pas ta, 
market  f resh sa lads, craveable appet izers, 
housemade desser t s  and, of  course, a 
thought fu l  se lec t ion of  f ine wines, craf t 
beers and scratch cock tai l s .
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N E I G H B O R H O O D  V I B E
G R O C E R S

SAM’S CLUB NOW
Sam’s Club Now a technology 
lab that  doubles as a l ive, re tai l 
c lub. Sam’s wi l l  incubate, tes t 
and ref ine technologies to help 
def ine the fu tu re of  re tai l .

SPROUTS
Sprouts Farmers Market ,  i s  an 
Amer ican supermarket  chain 
that  i s  fu l l - ser v ice and em-
phasizes organic foods, f resh 
produce, bu lk foods to natura l 
household i tems.

TRADER JOE’S
Trader Joe’s i s  a neighborhood 
grocer y s tore wi th amazing 
food and dr ink f rom around the 
globe and around the corner. 
Great qual i ty  a t  great  pr ices.
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N E I G H B O R H O O D  V I B E
R E TA I L E R S

WARBY PARKER
Classroom- themed s toref ront 
for  the onl ine eyewear re tai le r, 
of fer ing a range of h ip glass -
es.  Our f i r s t -ever Texas outpos t 
features 1950s decor,  books, 
g lasses, and a giant  penci l  s t ick -
ing out  of  the roof.

CHUBBIES
The most  radical  shor ts  known 
to mankind have ar r ived to take 
men out  of  the “Capr i” age of 
shor tswear

BONOBOS
Menswear founded on f i t ,  bui l t 
on ser v ice, and focused on s ty le. 
A fu l l  l ine of  bet ter - f i t t ing mens -
wear, a l l  avai lable onl ine, and 
al l  des igned wi th one purpose 
in mind: to make you look awe-
some.

MUSE
Staf fed wi th only the most  ex -
per ienced s ty l i s t  and color is t s , 
Muse cont inues to def ine s ty le 
wi th exper ience, and high leve ls 
of  cus tomer ser v ice in a re laxed, 
c lass ic,  and creat ive envi ron -
ment .

BLACK TUX
Formal wear for  your moment. 
The Black Tux is  the new way 
to buy or ren t  modern su i t s  and 
tuxedos that  actual ly f i t—ordered 
onl ine, and del ivered for  f ree.

KNOT STANDARD
Knot S tandard creates a luxur y 
menswear exper ience l ike no 
other;  us ing t rus ted s ty l i s t s ,  f i t 
technology, and c lass ic ta i lor -
ing. We create a cus tom look 
that  i s  as indiv idual  as you. 



T h o m a s  G l e n d e n n i n g
4 8 0 9  C O L E  AV E  S T E  3 0 0 ,  D A L L A S ,  T X  7 5 2 0 1

T H O M A S @ S H O P C O M PA N I E S . C O M

2 1 4 - 9 6 0 - 4 5 2 8  ( D I R E C T )

2 1 4 - 2 0 5 - 8 2 1 7  ( M O B I L E ) 

Ja k e  S h e r r i n g t o n
4 8 0 9  C O L E  AV E  S T E  3 0 0 ,  D A L L A S ,  T X  7 5 2 0 1

J A K E @ S H O P C O M PA N I E S . C O M

2 1 4 - 9 6 0 - 4 6 2 3  ( D I R E C T )

2 1 4 - 9 3 4 - 5 9 0 4  ( M O B I L E ) 
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I N F O R M A T I O N  A B O U T  B R O K E R A G E  S E R V I C E S

T E X A S  L A W  R E Q U I R E S  A L L  R E A L  E S T A T E  L I C E N S E  H O L D E R S  T O  G I V E  T H E  F O L L O W I N G  I N F O R M A T I O N  A B O U T 
B R O K E R A G E  S E R V I C E S  T O  P R O S P E C T I V E  B U Y E R S ,  T E N A N T S ,  S E L L E R S  A N D  L A N D L O R D S .

TYPES OF REAL ESTATE LICENSE HOLDERS: 
 • A BROKER is responsible for all brokerage activities, including acts performed by sales agents sponsored by the broker. 
 • A SALES AGENT must be sponsored by a broker and works with clients on behalf of the broker. 

A BROKER’S MINIMUM DUTIES REQUIRED BY LAW (A client is the person or party that the broker represents):
 • Put the interests of the client above all others, including the broker’s own interests;
 • Inform the client of any material information about the property or transaction received by the broker;
 • Answer the client’s questions and present any offer to or counter-offer from the client; and 
 • Treat all parties to a real estate transaction honestly and fairly. 

A LICENSE HOLDER CAN REPRESENT A PARTY IN A REAL ESTATE TRANSACTION: 

AS AGENT FOR OWNER (SELLER/LANDLORD): The broker becomes the property owner’s agent through an agreement with the owner, usually in a written listing to sell or property management agree-
ment. An owner’s agent must perform the broker’s minimum duties above and must inform the owner of any material information about the property or transaction known by the agent, including informa-
tion disclosed to the agent or subagent by the buyer or buyer’s agent. 
AS AGENT FOR BUYER/TENANT: The broker becomes the buyer/tenant’s agent by agreeing to represent the buyer, usually through a written representation agreement. A buyer’s agent must perform the 
broker’s minimum duties above and must inform the buyer of any material information about the property or transaction known by the agent, including information disclosed to the agent by th e seller or 
seller’s agent. 

AS AGENT FOR BOTH - INTERMEDIARY: To act as an intermediary between the parties the broker must first obtain the written agreement of each party to the transaction. The written agreement must state 
who will pay the broker and, in conspicuous bold or underlined print, set forth the broker’s obligations as an intermediary. A broker who acts as an intermediary:

 • Must treat all parties to the transaction impartially and fairly;
 • May, with the parties’ written consent, appoint a different license holder associated with the broker to each party (owner and buyer) to communicate with, provide opinions and   
       advice to, and carry out the instructions of each party to the transaction.
 • Must not, unless specifically authorized in writing to do so by the party, disclose: 
  o that the owner will accept a price less than the written asking price;
  o that the buyer/tenant will pay a price greater than the price submitted in a written offer; and
  o any confidential information or any other information that a party specifically instructs the broker in writing not to disclose, unless required to do so by law. 

AS SUBAGENT: A license holder acts as a subagent when aiding a buyer in a transaction without an agreement to represent the buyer. A subagent can assist the buyer but does not represent the buyer 
and must place the interests of the owner first. 

TO AVOID DISPUTES, ALL AGREEMENTS BETWEEN YOU AND A BROKER SHOULD BE IN WRITING AND CLEARLY ESTABLISH: 
 • The broker’s duties and responsibilities to you, and your obligations under the representation agreement.
 • Who will pay the broker for services provided to you, when payment will be made and how the payment will be calculated. 

LICENSE HOLDER CONTACT INFORMATION: This notice is being provided for information purposes. It does not create an obligation for you to use the broker’s services. Please acknowledge receipt of this 
notice below and retain a copy for your records.

Licensed Broker/Broker Firm Name License No. Email Phone
    SHOP COMPANIES            9002835        shop@shopcompanies.com         214.960.4545     

Designated Broker of Firm License No. Email Phone
    RAND HOROWITZ            513705        rand@shopcompanies.com         214.242.5444     


